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MARKETING ANALYSISOF THE GLOBAL ORGANIC
PRODUCTSMARKET

The article deals with the theoretical and prattispects of the development of the organic
market in Ukraine in view of the retrospective dynes and current trends of the world and
domestic markets. The conducted analysis of thédwanrd European markets for organic
agricultural products shows the significant dynasraad prospects of realization of a wide
range of products. Due to the fact that Ukraine loas logistical costs for the potential
export of products to the European market and lost of organic products due to low labor
costs, as well as the potential of land resouraesconsider that the export of organic
products is promising. The analysis of the intematket for organic products shows little
dynamics due to low purchasing power. Therefore diévelopment of the domestic organic
agricultural sector is seen in the study of theifgm market and export orientation.

The results of the study may be of practical vatuproducers and other participants in the
Ukrainian organic market for forming their own pumtion program, adjusting the
production orientation and the range of productslpced.

Keywords: Organic market, organic production, organic agdtice, world market,
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1. INTRODUCTION

The dynamic development of organic production i do global changes in the
environment. The process of intensive agricultuith whe use of chemical fertilizers and
synthetic plant protection products has led to rimtation of soils, loss of its useful
properties and fertility, as well as oversaturatidragricultural land with pesticides and
various chemicals.

As a result of active use of mineral fertilizersdgriculture, there is a reduction in
natural minerals reserves, from which chemical elets: are extracted for the production
of phosphorus, nitrogen, potassium and other ifets. The issue of food security,
inferiority and malnutrition in the world deservatention. According to the data of 2018
(Global hunger continues to grow...; Hutorov, 2018 humber of starving people in the
world has increased to 821 million people, i.e.rgventh inhabitant of the planet is short
of food and more than 150 million children haveltieproblems due to malnutrition.

Thus, there is a need to develop organic producti® an alternative to industrial
agricultural systems, the possibility of restorthg ecological balance of agro-ecosystems
and the production of safe agricultural products thill support the health of not only
people but also the environment and soils.
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2. LITERATURE REVIEW

When analyzing the latest research in this ateshduld be noted that the spread and
development of organic production in Ukraine pasgatjattention of numerous Ukrainian
and foreign scientists. E.V. Milovanov in his wottkighlights the experience of foreign
countries in the field of state support of orgaagricultural production (Mylovanov,
2018), emphasizes the advantages of organic fooghaed to conventional (Mylovanov,
2019) and the importance of organic agriculturaldoiction for rural development.

V.G. Granovska also pays attention to the studthefdomestic and foreign markets
of organic products with the proposal of the meddrarof stimulating the development of
organic enterprises. V.. Artysh studied the prsceforganic production management
(Artysh, 2013; Artysh, 2014). N.A. Berlach in #sientific works the need to establish
active participation of Ukraine in regulating thepess of trade in organic products in the
international space with a proposal of ways ofdigive regulation in the field of organic
agriculture (Berlach, 2009).

However, in our opinion, the issues of comparingldsand Ukrainian trends in the
development of the organic market with the posggbibf transferring existing global
trends to the Ukrainian organic agricultural sectaking into account the peculiarities of
its development, remain insufficiently studied.

3. AIM OF THE STUDY

Interest in the development of the organic agtical sector is present in Ukraine. But
domestic organic agriculture is developing graduadit a much slower pace than the
world. Thus, the purpose of our article is to aralyghe world and domestic market of
organic products, track global trends in organiedpiction, compare the situation on the
world and Ukrainian organic agricultural marketsassess the prospects of domestic
organic agricultural business and transfer glotgadds to Ukrainian realities.

4. RESULTSAND DISCUSSION

Environmental problems are extremely relevantdgricultural production, because,
unlike industry, agriculture is largely involved fhe consumption of the world's natural
resources. Organic production is a practical imgetation in the field of agricultural
production of the concept of sustainable develogmshich provides a combination of
economic growth, social development and environalgirbtection as interdependent and
complementary elements of strategic developmenthwill guarantee high quality food
as an important component of food security (ArtyZ009).

According to the latest research of the Reseanrstitlite of Organic Agriculture FiBL
in cooperation with the International Federation @fganic Agriculture IFOAM will
analyze the market of organic farming products (Wderld of Organic Agriculture,
2019). As of the end of 2017, statistical inforraation organic agriculture was provided
by 181 countries, which is almost 53.6% more thar2001. Worldwide, 69.8 million
hectares belong to organic agricultural land (idoig land in conversion).

The area of the world's organic agricultural lancdreased by 52.5 million hectares
compared to 2001, when it amounted to 17.3 millientares, i.e. quadrupled. According
to V.G. Granovska, a significant increase in theaaof world organic land “... provides
a basis for expert assessment of expectations ofishngrowth of more than 25%,
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dynamic growth of the world organic market, inceshsompetition in it” (Hranovska,
2017).

The regions with the largest area of organic agtical land include Oceania (35.9
million hectares, or 51.0%), which is home to almbalf of the world's organic
agricultural land. It is followed by Europe (14.6lllan hectares, or 21.0%) and in third
place — Latin America (8.0 million hectares, or )1(%ig. 1).
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Fig. 1. Distribution of organic agricultural lang begion, 2017
Source: (The World of Organic Agriculture, 2019).

The largest organic agricultural land is concdatfain Australia (35.65 million
hectares), as 97% of the country's agriculturad liarrepresented by large pastures, which
are likely to be used in organic agriculture, imtthg livestock. The second largest land in
Argentina (3.39 million hectares), the third plaseoccupied by China (3.02 million
hectares). In seven more countries of the worldatiea of the agricultural lands processed
in an organic way makes more than one million hesta

The total area of these ten countries is 54.88amihectares, which is three quarters
(78.58%) of the total amount of organic agricultuaad in the world.

More than one percent (1.4) of the world's agtizal land is organic. The largest
organic share in the total area of agriculturaldlam the continents as of 2017 — in
Oceania (8.5%), followed by Europe (2.9%) and L&tmerica (1.1%). In other regions,
the share of organic land is less than one perttever, in some individual countries
the percentage of organic agricultural land is mhigiher: Liechtenstein (37.9%), Samoa
(37.6%) and Austria (24.0%) have a large sharegdmc land (Fig. 2).

In eight countries of the world, the share of migdand cultivated according to the
principles of organic farming is at least 10% c tbtal area of agricultural land. In some
island states, the share of agricultural land uledorganic production is high, in
particular Samoa and Saint Thomas and Prince. Hemven 56% of countries with
official statistics, the share of land under organanagement is less than one percent.
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Fig. 2. Countries with the largest share of orgagidcultural land, 2017
Source: (The World of Organic Agriculture, 2019).

In 2017, compared to 2016, the amount of orgaand lin the world increased by 11.6
million hectares, or 20%. The highest growth ofamig land is observed in Oceania, Asia
and Africa, where they increased by 31.3%, 24.9% Bh1%, respectively. The absolute
increase in land in these regions is: 8.5 milli@etares in Oceania, more than 1.2 million
hectares in Asia and plus 1 million hectares indper(Table 1). This increase is mainly
due to an increase in organic land in Australia8dy million hectares. China (absolute
increase of more than 0.7 million hectares), Argjent almost 0.4 million hectares more,
the Russian Federation — almost 0.34 million hestand India (almost 0.3 million) also
contributed to the global increase of organic lardmety-three countries reported an
increase in the area of their organic agricultleadd, while a decrease in land was
reported by 36 countries.

According to the data shown in the Table 1, treaaf organic agricultural land in the
world for ten years has increased by an averagésefi00% in most regions, while in
Ukraine the increase in the area of organic lantiOitimes smaller — only 15%. Thus, the
world organic agricultural sector is developing muaster than the Ukrainian one, and
the domestic one has unused reserves for develdpmen

As of 2017, there are almost 2.9 million organioducers worldwide, their number
increased by 4.7% compared to 2016, and by 105\386thbe last ten years, mainly due
to a large increase in India. The countries withl#rgest number of organic producers are
India (835,000), Uganda (210,352) and Mexico (200)0

Forty percent of the world's organic producers pmeducers in Asia, followed by
producers in Africa (28 percent) and Latin Amer{té percent), and therefore more than
80% of the world's organic producers are concexdrah these areas. More than two
thirds of organic agricultural land as of 2017 Ingle to perennial pastures (almost 48.2
million hectares). Arable land occupies 12.1 millioectares of organic agricultural land,
which is 17% of all organic land in the world an@% of all arable land on the planet.
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Table 1. Growth of organic agricultural land byimeg of the world, 2016-2017, 2007-2017

Organic Organic . .
. . . . Gain for | Gain for
. agricultural | agricultural | Gain for | Gain for
Region 10 years | 10 year
lands, lands, 1 year (ha)| 1 year (% (ha) (%)
2016 (ha) | 2017 (ha) 0
Africa 1801699 2 056 571 254 872 14,1 1163089 30,2
Asia 4 897 837 6 116 834 1218997 244 2757 650 2,1 8
Europe 13535235 14558246 1023011 7.4 6 26188 75,5
Latin America 7 479 288 8 000 884 521 60D 7,0 7827 105
North America| 3 130 332 3223 057 92 724 3,0 646 5p 25,0
Oceania 2734698 35894365 8547379 31,3 23983 196,4
World 58186 980| 69845243 11 658 263 20,0 35AR| 102,6
Ukraine 381173 289 000 -92 173 -24,2 92173|00 715,

Source: compiled by the author on base o{Werld of Organic Agriculture, 2019).

Most organic arable land (almost 60%) is locatedEurope, Asia (22%) and North
America (12%). They are mainly used for food graitluding rice (4.5 million hectares),
green fodder (2.8 million hectares) and oilseed® (illion hectares), as well as legumes
(almost 1 million hectares) and spinning crops Orion hectares) (Fig. 3).

675980ra; 7%
951967ra; 9%

1197203a; 12% 4464347ra; 44%

2811795a; 28%

OCrops BGreenfodder @Ol BDried legumes BSpinning crops

Fig. 3. Area and share of major crops in the stmacof organic lands of the world, 2017
Source: built by the author basedtbe (World of Organic Agriculture, 2019 data).

Perennial crops cover seven percent of the 4.8omihectares of organic agricultural
land, or 2.9% of all land under perennial crops.sMaf the land under perennial crops is
located in Europe (33%), Africa (26%) and Latin Aina (20%). The most important
crops are coffee and olives, which account for alm®0% of the harvest of organic
perennials on an area of about 0.9 million hectaeeh. Important crops are also nuts (0.6
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million hectares), grapes (0.4 million hectares) aropical fruits (almost 0.4 million
hectares) (Fig. 4).
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Fig. 4. Area and share of perennial crops in thecsire of organic lands of the world

Source: built by the author based on the (Worl®afanic Agriculture, 2019 data).

The organic global market continues to grow. Glakgles in 2017 reached $ 97
billion. In terms of regions, North America and Bpe are the leaders, accounting for
almost 90% of world income, although these regtogether occupy only a quarter of the
area of organic land. In addition to the fact ttiee United States has the largest single
market — at $ 48.7 billion in 2017, almost 40% ahéricans already consume organic
products. At the same time, 37% of them consumsetipeoducts more than once a day,
39% consume organic products at least once a weédkoaly 24% consume organic
products irregularly(Chaika, 2011). The European market for organic products is the
second largest in the world and reached 39.6 bitliollars. Europe has the world's largest
concentration of organic food retailers. A sigrafi¢ part of the profits falls on retail
market participants — hypermarkets, supermarkets discounters, which sell organic
products under their private labels in order taagbthe largest sales of organic products.

The field of catering and food services draws oomsrs' attention to organic food.
The number of restaurants, cafes and canteenshvdffer visitors dishes of organic
products and ingredients, is growing. Some goventsesncourage schools and
government canteens to use organic food. It is rapb to note that domestic markets, in
particular Asia, Africa and Latin America, are dBpng. Much of the organic crops
grown in these countries are destined for exporkata.

The growing trend towards healthy eating, whicevusly spread in Europe and the
United States, is gradually spreading in Ukraineerl year, the Ukrainian consumer
becomes more careful and demanding when choosiod. fohe best taste and health
properties of organic products compared to trad#timnes, the absence of preservatives
and chemical dyes, genetically modified organismthese are just a few significant
benefits of organic farming for human.
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The total area of agricultural land occupied fogamic production in Ukraine in 2017
compared to 2001 has almost doubled and is 28%h86@res, which is 1% of agricultural
land in Ukraine (Fig. 5).
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Fig. 5. Dynamics of the area of organic lands ofdike and its share in the total area of
agricultural lands, 2001-2017

Source: built by the author basedtbe (World of Organic Agriculture, 2019 data).

According to O.V. Trofimtseva, the share of orgatinds can be at least 5%.
According to the author, the development of theaarg sector in Ukraine is still
hampered by weak marketing. Ukraine ranks 24th gntlo@ world's producers of organic
products by area of organic land. The share ofrocgarea in the total area of agricultural
land in Ukraine increased from 0.4% in 2001 to @68 2017. In 2017, 304 farms were
engaged in the production of organic farming praslac Ukraine. In addition to direct
producers, organic market operators are also Sadesmocessors and entrepreneurs
engaged in logistics, which as of 2018 there atd A&cording to a survey of Ukrainian
exporters of organic products conducted by theifmation body “Organic Standard”,
almost 80% of Ukrainian organic products in 2016yas sent for export, the volume of
which amounted to almost 300 thousand tons in theuamt of more than 65 million
dollars (Organic products market in Ukraine).

The domestic domestic consumer market of orgamadycts has been actively
developing since 2008. In 2004, it amounted to iffusand euro, and as of 2017
increased 290 times to 29.4 million euro. In themdstic market in 2016, organic
products were sold for 21 million euro, which ispegximately equal to 0.5 euro per
person. In 2017, this figure rose to 0.69 eurogegson, but remains catastrophically low
compared to the world's countries with the higheest capitaconsumption of organic
products, including Switzerland (274 euro), Denm@ZX7 euro) and Sweden (197 euro).

The market share of Ukrainian organic goods isualBol% of the market of all food
products. Organic food and beverages make up 908l ofganic products in Ukraine.
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The other 10% are cosmetics and hygiene producteut country, Odessa, Kherson,
Poltava, Vinnytsia, Zakarpattia, Lviv, Ternopil, carkKhmelnytsky regions are most
involved in the production of organic farming pratki

In order to assess the export potential of themigmarket of Ukraine, we analyzed
the information of the promotional community of guzers and exporters of Ukrainian
organic products Organic Ukraine Business Hub, fwhiepresented a delegation of
participants from Ukraine at the annual world eiiob of organic products Biofach in
2019. Thus, among the 50 domestic enterprises-pevduof organic products, which,
most likely, are already exporters of organic priduor have a desire to become them,
44 — direct producers and processors of organidyats, the other 6 are organizations and
enterprises, providing ancillary services: inspmttand certification services, analytical
services, fertilizer and biosoil producers.

Among the organic products that Ukraine can offerimport, the most represented
are cereals and legumes (offered by 25 companigstah of 18 crops), oilseeds (22
companies, a total of 7 crops), as well as frudl &erry (16 companies, a total of 22
crops). Six of the presented operators offer ceyesugar, oil, as well as vegetables,
melons (watermelons) and roots. Four companiesuse@lour, honey, spices, medicinal
crops and industrial crops. The offer of meat, gagairy products and cheeses, as well as
tomato paste and sauces is limited. Thus, the gupipgrain and legumes is the most
export-oriented, as the grain itself has a londfdifie, which provides good prospects for
its implementation both in the foreign market andhie domestic market. The permit for
the export of organic products is opened throughptftocedure of obtaining a license, in
which, as a rule, exporters are assisted by aatifin bodies working at the international
level. Organic products, mainly in the form of ramaterials, are mostly exported to
European countries (Italy, Germany, Holland, BeigidFrance, Austria), partly to North
America (including the USA and Canada) and Japdre most popular products of
Ukrainian organic exports include corn, wheat, lypnaspberries and frozen berries.
Only a part of organic food is produced in Ukrai@¢her organic products are imported
from the European Union, including Germany, Poldfrdnce and Italy. Imported mainly
cereals, cereals and pasta, then — beverages codfe, wine, beer), chocolate, sugar,
organic butter and baby food. According to the attasit of the analytical department of
Pro-Consulting Andriy Mokryak, technologically inktaine it is possible to produce
more than half of the imported organic products acltieve an import substitution rate of
62.1% (20). In different parts of the world, moreamore consumers prefer agricultural
markets, organic supermarkets or organic storestares. In contrast to its European
neighbors, where organic products are quite availabthe public in the retail network, in
Ukraine there are fewer specialized stores of dogod. Most outlets, including small
specialty stores and individual supermarket shelaeslocated in large cities and regional
centers. Organic products are presented in theaomnktef supermarkets Metro, Silpo,
Furshet, Auchan, Good Wine, Megamarket. Consumneers the opportunity to order and
purchase organic products and goods via the Irtérrstores that have their own sites, as
well as through social networks.

The introduction of organic agricultural productitechnologies in Ukraine is quite
relevant, as organic farming promotes the reproonaif depleted natural resources, soil
fertility, humus recovery, prevents soil erosiorused by traditional intensive farming.
The process of using organic technologies requioeger energy and fuel costs,
abandonment of synthetic fertilizers, pesticided aerbicides, the prices of which are
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constantly rising. In particular, with professioiftking into account the natural potential
of the soil, crop rotations, crop interactions,.etirganic farming costs are reduced by
20-25%. It is important to note that more and nemesumers are thinking about living
a healthy lifestyle, their own health and theirufgt, and are becoming more responsible
for the environment. According to Yu.O. Lupenko,otential consumers of organic
products are about 5% of the population of largd about 1-2% of the population of
medium-sized cities of Ukraine” (Lupenko, 2013).

Ukraine has significant potential in implementithg principles of organic farming as
our country has almost 50% of the world's blachk seserves. Farming on the principles
of organic farming is an opportunity to compendatedepleted due to intensification of
agriculture soil resources of Ukraine, as the userganic fertilizers gradually increases
the humus content in the soil, and thus increaséeitility (Dzhyhyrei, 2006). However,
the transition from conventional to organic agriorgd in Ukraine is hampered by
a number of environmental, economic and social lprob. The main one is the low
solvency of the market, due to which only 20% ofmdstic products of organic
agriculture remain in the domestic market, and mofstit is exported. Domestic
consumers, even with information about the safeéglth benefits of organic products
and the contribution of the production processhi fireservation of the environment, do
not have the financial means to buy and consumé/&.agree with the opinion of V.I.
Artysh that “the growth of welfare of the populatiof Ukraine will lead in the long run
to an increase in effective demand for organic peteland stimulate its development in
Ukraine” (Artysh, Chornyi, 2010).

5. CONCLUSIONS

The analysis of the world and European market®rghnic agricultural products
demonstrates the significant dynamics and prosgectshe implementation of a wide
range of products in these markets. Due to thetfettUkraine has low logistics costs for
potential exports to the European market, on the band, and low cost of organic
products due to low labor costs, on the other hamd significant potential for land
resources, we believe that the export of organielpets to the European market is very
promising.

Analysis of the domestic market of organic produaliows us to draw conclusions
about the relatively small dynamics, which is dadaw purchasing power. In the near
future, as the level of purchasing power of theytajion of Ukraine does not tend to
increase significantly and rapidly, the same lowvgh rates of sales of organic products
in the domestic market are likely. Thus, we havmiamatch between the potential of
production and the domestic market. Thus, the dgweént of the domestic organic
agricultural sector in general and the way outhi$ situation for producers in particular,
we see in the study and study of foreign markets export orientation. Because, in
addition to the low purchasing power of the popafatin Ukraine, the export of
Ukrainian organic products is also due to anothgrartant factor — the price, which in
Europe is much higher for organic products.
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