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INFORMATION POLICY IN THE PARISHES OF THE
ROMAN CATHOLIC CHURCH IN THE DIOCESE
OF RZESZOW — A COMPARATIVE ANALYSIS
OF RESEARCH RESULTS

The paper contains a comparison and analysis atthéts of the authors’ research on infor-
mation policy conducted by priests in the paristfethe Roman Catholic Church in the Dio-
cese of Rzeszow. The research was conducted asfpeut similar research projects. The
first one was implemented at the turn of 2012 &ti32 The second study, based on the same
assumptions, was repeated in 2018. The researchamdsd out using anonymous question-
naires. The aim of the study was to analyze tharinétion policy carried out in parishes by
priests. The questionnaire contained questionseraimg elements of the parish information
policy; information policy tools used in parishpsiests' opinions on information policy tools
preferred by parishioners; information policy totilat priests consider to be the most effec-
tive; information policy tools that priests woullld to use, but this is impossible; barriers in
using information policy tools in parishes.
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1. INTRODUCTION

The article compares and analyses the resultseoftithor's research on information
policy conducted by priests in the Roman Catholicighes in the Diocese of Rzeszéw.
These results come from two research projectsechott on the similar basis. The first was
implemented at the turn of 2012 and 2013. The sbstudy, based on the same assump-
tions, was repeated in 2018. The research was loasatonymous questionnaires. The aim
of both projects was to analyze the informatiorigyopursued in parishes by priests in the
Rzeszo6w diocese, diagnose the information poliojstased in parishes and identify barri-
ers to the development of communication activitiddressed to parishioners. The research
conducted in both projects has been the basisiéopteparation of three scientific publica-
tions so far (Chmielewski, Kuca, 2013; Chmielewskica, 2014-2015, Kuca, Chmielew-
ski, 2019).
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2. REQUIREMENTS FOR COMMUNICATION OF CHURCH INSTITU TIONS

The foundations of the research conducted werautteors' conviction that the Church,
like any organization, should pursue an informapolicy. This task should be carried out
by church structures at every organizational, dlaind local level, including parish level,
which are the closest to the faithful. Communicataxtivities conducted in accordance
with the principles of professionalism may influenthe formation of the relationship of
a parish with the faithful, which is in line witlhe principles applied to other entities or
organizations. S. Michatowski drew attention tosthaspects, e.g. in relation to local self-
government. As he emphasized, authentic local gawent is impossible without a proper
information policy, and many critical opinions towda local government units or mistrust
to local government authorities result from lackimfbrmation policy or mistakes in its
implementation (Michatowski, 2006).

S. Gawrdski, using the concept of church marketing, analythat it can influence two
processes, which concern the Church: an increabe imumber of active believers, but also
counteracting the processes of weakening of relgggmmmitment in the Poles (Gawistki,
2013). It is also emphasized that changes thatgkae in the modern world also have an
impact on the forms and scope of evangelizatioivities. They can be conducted not only
in the church, but in all places where are peoptk their problems. Media, for example,
could be used for such activities (R2da, 2011).

The role of an effective information policy beconee®n more important for the repre-
sentatives of the Church in the face of the expaptichnological possibilities of conduct-
ing communication activities. The development ofirm media, social networking sites
with principles of professionalism allow communioagteffectively with the younger gen-
eration, which seems essential for the Church.rtfeoto reach e.g. young people, one
should speak their language and be present in éhiel vm which they function. This world
becomes increasingly Internet-based Gaiskg 2003). The attention should be paid to the
consciousness of ecclesiastical hierarchs abowetipeocesses. For example, cardinal
Crescenzio Sepe, Archbishop of Naples, pointedhaitthe Church should be active in the
sphere of communication, but also activities iis @niea, implemented properly, could pre-
vent the Church from many mistakes that occurreadyak, 2019).

K. Marcynski claims that if the Church wants to be "hearthig social space”, it must
be present on the informational highway. The Irgeimone of its elements, because people
are there now (Mardgki, 2011). The aforementioned Cardinal CresceS8ejge stated that
if Jesus lived in the modern times, he would beg@néin places such as Facebook (Keky
2019). This is in line with the view that the prese of priests in social media can also have
a pastoral character. If they perceive their afgtigig. on Facebook as a pastoral activity,
their friends may have contact with religious comigaskowska, 2014). From the point of
view of the effectiveness of evangelization adigtcarried out in social networks, an im-
portant issue is the appropriate professionalismall@Przybysz, 2013). On the other hand,
the condition of professionalism should be apptie@ll activities carried out as part of
communication activities of church structures.

3. METHODOLOGY OF CONDUCTED RESEARCH

The research presented in the article was cardééhdahe Diocese of Rzeszow. It has
been functioning since 25 March 1992. It was cibditem part of Przemy diocese, of
which 14 deaneries entered the new one and theshoaf Tarndw, of which 5 deaneries
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entered into the new diocese of Rzeszow. At the tirhits establishment, the Rzeszéw
diocese was divided into 201 parishes, 423 diocasdr68 religious priests worked there,
as well as 224 religious nuns (http://www.diecezgszow.pl/2015/04/podzial-administra-
cyjny-diecezji; http://lwww.diecezja.rzeszow.pl/2005/powstanie-diecezji).

Currently, over 600,000 people live in the diocédee diocese is administratively di-
vided into 25 deaneries and 244 parishes, it enspldy) diocesan priests (including those
who work outside the diocese and retired), andri@fiks and priests, as well as 348 nuns
(http://www.diecezja.rzeszow.pl/2015/04/diecezjaigtawowe-informacje). It is worth
noting that the Rzeszéw Diocese is one of thoserevtieere is a high level of religious
commitment of the faithful. The research of theitnte of Statistics of the Catholic Church
shows that in 2017, 64.1 percent of the congregat#ticipated in the diocese of Rzeszow
in the Sunday Holy Mass. This is the second rasuRoland, after the Tarnéw diocese
(ANNUARIUM STATISTICUM ECCLESIAE IN POLONIA).

The research conducted at the turn of 2012 and 20d3n 2018 was carried out based
on similar methodological assumptions. The reseaah conducted using the method of
anonymous questionnaire interviews. The first proligsted from December 2012 to Janu-
ary 2013, while the second project was carriedfimumh June to September 2018. In both
cases, the questionnaires were sent via the Din¢@sda in Rzeszéw to all parishes in the
diocese (240 in 2012 and 244 in 2018). In 2013atisvers were obtained from 81 parishes
(33.7%), and in 2018 the questionnaires were comgpley representatives of 85 parishes,
which accounted for 34.8 percent of all parishethian diocese. In 2018, the majority of
questionnaires were sent to the Diocesan Curiarékletters to the authors of the research,
and a dozen questionnaires were also obtainedghriodividual contacts with parishes. In
case of both studies, the obtained response ragecamsidered sufficient to conduct the
analysis. However, due to the number of respondehts took part in the study (below
100), the authors based their analysis of the t®sul numerical indications, not percent-
ages.

The representatives of rural parishes prevailednantbe respondents (55 subjects in
2012 and 56 in 2018). The remaining priests woikeatrban parishes (26 in 2012 and 25
in 2018). Additionally, four priests indicated wanrg in urban-rural parishes in 2018. An-
alyzing the respondents in terms of their functionthe parish, the majority of them were
parish priests (77 in 2012 and 68 in 2018). Thargi@also took part in the study — 3 in 2012
and 17 in 2018. During the implementation of thistfresearch in 2012, one of the priests
did not indicate the function fulfilled in the psini.

The surveyed priests were in different age grolips. largest group were priests aged
46 to 55 (42 people in 2012 and 33 people in 20IBg second largest age group were
priests aged 56-65 (19 examined in 2012 and 28lean2018). In a study conducted in
2018, 8 priests were in the age group of 36-45syear2012 there were 12 such priests. In
the respondents' group in 2018, there were moreg/paople in the age group 25-35. There
were 12 of them, compared to 1 in 2012. A similamber of priests at the age of 66 or
over took part in both projects (three in 2012 fmd in 2018).

Both studies were carried out based on the sameanes questionnaire. There were 9
guestions in it, including semi-open and open qoest The first question concerned ele-
ments that priests consider to be a part of thislpaformation policy. The subjects could
indicate any number of the 13 tools listed in théeteria. Further questions concerned in-
formation policy tools that are used in parisheswall as priests' opinions on information
policy tools preferred by parishioners.
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Table 1. Priests participating in the survey broewn by age groups

Participants’ age Study of 2012/2013 Study of 2018
25-35 1 12
36-45 12 8
46-55 42 33
56-65 19 28
66 and over 3 4

Source: own research.

The questionnaire also asked the priests whicls tofihformation policy they consid-
ered the most effective in relations with the faitlirom the point of view of the parish's
information policy. The priests participating iretetudy were also asked to make a subjec-
tive assessment of the level of information offdiehful about the parish's activities.

The respondents also indicated the informationcgdbols they would like to use, but
for some reasons it impossible. They also idemtifiarriers to the use such tools. In the
open question, priests could also indicate whetihey use their own information policy
tools other than those listed in the cafeteriauiestion 1. The questionnaire asked whether
priests are interested in raising competence inncoenication through personal participa-
tion or delegating a person from the parish to wbdps in the field of information policy
development.

In semi-open questions, the cafeteria containedld®ents assigned by the authors to
the instrumentarium, which can be used in runnhgibformation policy of the parish.
These were both tools recognized as traditionaigp@nnouncements during Mass, a no-
tice board at the church, parish newsletter, letieparishioners, media coverage of events,
meetings organized in parishes, individual meetiniffs parishioners) and new tools (web-
site, parish profile on the social network, privatefile of the priest on the social network).
The cafeteria also includes elements that are inettty related to the information policy
tools, but may be used in such activities (sermpastoral visit, pilgrimages and trips or-
ganized by parishes). The respondents could ireivatre than one answer in these ques-
tions. Likert scale was used in two questions ef guestionnaire from “very often” to
“never” and from “definitely yes” to “definitely nth In 2012, Likert scale from “very ef-
fective” to “ineffective” was used to assess thicefncy of information policy tools used
by parishes in relations with the faithful. Thepesdents marked a value from 1 to 10 on
a linear scale responding to one of the questiorgarding the assessment of the level of
information of the faithful.

4. COMPARISON OF TEST RESULTS

In the first question, the priests described witaents belong to the components of
the parish information policy. The indications fr@®12 and 2018 show some differences,
but also the persistence of some tendencies &tavedy constant level.

Invariably, the prime communication tool, which wasst often indicated by the re-
spondents as a component of the parish informatidicy, are the parish announcements
during the mass. They were indicated both in 20122018 studies .

Both in 2012 and six years later, parish announcésrere ranked as the first in the list
of information policy components and are mentiohgalmost all respondents. This may
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indicate that the respondents perceived the “inftion policy” of the parish, primarily in

terms of information communication (as opposeddmspasive), providing current infor-
mation and news, which makes a weekly direct mgediring the Holy Mass, the most
important tool for implementation of these goalshia opinion of the respondents.

Support for this argument seems to be another rioaténdication of the components
of the information policy. In both studies it i;xformation board at the church”. In 2012,
it was indicated by 75 respondents, and in 2018 reBpondents. The popularity of this
tool, unchanged over the last years, also indidhtesinderstanding of information policy
in terms of message forwarding, current affairs andouncements. For such purposes, it
is used and recognized by parish priests and vasian important element of the infor-
mation policy. This is understandable, becauséitiiermation board” is a tool that is eas-
ily accessible to anyone visiting the church, ilso easy to use when it comes to the
perception of a user.

Comparing the results of the research, the pastaiaitem should be considered as an
element of the information policy of the parishisithigh among the responses of the re-
spondents (in 2012 in the third position, and ia& 4). Although it is held once a year,
a direct, individual meeting with the faithful &eir homes is considered by parish priests
and vicars to be an important element of the parifirmation policy. Pastoral visit is
a form of contact with parishioners, which takescpl at their homes, is conducted at once
(December/January), is implemented systematicakyyeyear, in a planned manner and at
the same time, includes almost the entire commuofithe faithful. Due to its form, it is
therefore a public relations tool fulfilling theiterion of bidirectional dialogue, allowing
not only for the transmission of messages, but, diltening to parishioners, gathering in-
formation from them. It enables a real dialoguel #nus interpersonal communication with
all its benefits. Visits of the faithful at theioimes provide a number of valuable infor-
mation, starting from the inclination (or lack dfeteof) of accepting the priest after the
church, the family situation and living conditiooparishioners and their problems. Alt-
hough it is not clear from the questions in thesgjo@naire, the above-mentioned features
of pastoral visit can be considered as reasoritsfpersistence on a relatively high position
among the elements of the parish information pokasen though it takes place only once
a year.

It should be noted that in 2018, the parish websitertook the third position of the
pastoral visit as a part of the information polidhis is a manifestation of a wider trend
that can be seen in the study. A noticeable iner@ashe importance of online tools in
communicating of the parish is visible over theeins that passed from previous research
to the current one.

In 2012, 59 out of 81 respondents considered thistpaebsite as an element of infor-
mation policy, while in 2018 already 72 out of &bpondents thought so. Similarly, we
note an increase in the importance of the “parisfiilp in social media”. In 2012, only 13
out of 81 respondents indicated it as a compongtiteoinformation policy, and in 2018
there were 32 such indications, which means almdsto and a half times increase. The
number of a “priest’s profile in social media” is@growing as an element of information
policy - from 3 in 2012 to 7 in 2018.

This tendency is followed by the decline in the artpnce of such traditional forms of
information policy as the parish newspaper, pilg@®s and letters to parishioners. As com-
pared to 2012, less respondents now indicate tlseabemnents of information policy. The
apparent dichotomy that we observe in case of #nistp newspaper should be explained
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by the fact that generally, the number of parisheshich this tool is used is decreasing.
However, as the answers to further questions stiewgle as an instrument of information
policy is important in these parishes where itilslseing published. Parish priests consider
it important, but not everyone can afford it.

In 2018, a smaller number of the respondents irdutie “sermon” in the information
policy of the parish, which seems not to be dutheodecrease in the importance of this
form in communicating with the faithful, but rathemore frequently interpreting the sepa-
ration of liturgical elements from strictly inforri@nal activities.

Table 2 presents detailed data on the componetite @iarish information policy in the
studies conducted in 2012 and 2018.

Table 2. Components of the parish information padicgording to the respondents in 2012/2013 and
in 2018

Number of answers
Lp. Components of the parish information policy 2012/2013 2018

(N =81) (N =85)
1. Parish announcements during the Holy Mass 80 84
2. Information board at the church 75 81
3. Pastoral visit 64 69
4. Website of the parish 59 72
5. Parish newspaper 46 39
6. Meetings organized by the parish 44 42
7. Individual meetings with parishioners 41 40
8. Sermons 37 27
9. Pilgrimages and trips organized by the parish 37 28
10. Informing the media about events in the parish 36 28
11. Letters to parishioners 17 12
12. Profile of the parish on the social network 13 32
13. Private profile of a priest on a social network 4 7

Source: own research.

Opinions on the frequency of using particular comioation tools in the information
policy of the parish shed light about their impada. The information board and parish
announcements are among traditional forms of coniration used more often than in
2012. In 2018 both forms were indicated by a largenber of respondents as used “very
often” and more “often” than it was six years beforhis increase is not at the expense of
other tools, but results from the general trendnofeased demand for information and
greater expectations in this regard from the falthEtommunication in all types of organi-
zations is increasingly becoming a standard angtassure in this regard concerns also
the parish.

Increasing trend in the use of online media isrtyeasible. 62 respondents mentioned
Parish website as “often” and “very often used”,le/in 2012 it was recognized by 39
respondents. The trend to have the parish's priofiscial media is even more apparent.
The increase in the number of respondents declaénegise of this form “very often” or
“often” rocketed from 4 to 15 over the past 6 yedlsvertheless, it should be noted that



Information policy in the parishes. 33

despite the increase in use of this informationicgdbol over the past years, social media
still have large reserves in the information polieysued by the respondents.

At the same time, the frequency of using some titawil tools decreasedhis is less
noticeable in relation to e.qg. letters to pariskimor pilgrimages, which were less frequent
in 2012 than in 2018. The tools such as parish papers and informing local media about
events in the parish were clearly less frequerggdiin the information policy of the parish
in 2018.

Table 3 presents data regarding the frequencyin§usdividual methods and tools of
information policy in the parishes of the Dioce$&aeszow.

Table 3. Frequency of using particular methods tals of the parish information policy in
2012/2013 and in 2018

) Numer of
IrFl)foolgcn;attéc())rr Very often Often Rarely Very rarely Never respondents
2012/2013 2018 | 2012/201B 2018 | 2012/201B 2018 | 2012/201B 2018 | 2012/201B 2018 | 2012/201B 2018
Parish
announcements| 66 68 7 13 4 1 0 0 0 0 N=71 N=82
during the mass
Information
board at the 51 57 15 22 2 0 0 1 1 0 N=6! N=40
church
Pastoral visit 24 22 22 27| 10 1 4 g 0 N=60 N364
Parish website 33 47 6 15 2 [6 2 4 L N=#7  N763
Sermon 22 23 15 11 6 5 6 6] 1 2 N=30 N=@47
Meetings
organized 6 5 22 19 11 17 3 7 0 1 N=4 N=49
by the parish
Individual
meetings with 9 7 22 26 10 8 3 6 0 1 N=44  N=48
parishioners
Parish leaflet 11 14 11 3 4 4 4 3 7 1p N=37 N=336
Pilgrimages and
trips organized 6 4 14 13 23 23 6 5 0 1 N=4 N=46

by the parish

Informing the
media about the

5 1 5 5 13 14 12 14 3 2 N=38 =36
events of the
parish
profile onaso-| 4 11 0 4 0 2 0 0 16 | 10| N=20 N=F7
cial network
Private profile
of a priest on 1 2 1 1 1 3 1 5 12 8 N=14 N=1B
a social networl
Letters to 0 0 1 0 6 3 9 3 11| 15| N=2f N=2

parishioners

Source: own research.

In both surveys, the respondents were asked to&iesihe effectiveness of information
policy tools used in parishes. It is interestingctmpare whether the assessment of the
effectiveness of these tools by the priests andrsiosing them changes and in what way.
Research shows that over the last six years, tiadogaie of tools that priests assessed as
the most effective in information policy has notinlged. It should not come as a surprise
that both in 2012 and 2018, announcements durm¢itily Mass and information board at
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the church were considered the most effective sBrimvariably believe that parishioners
obtain information about the life of the parish meffectively from these sources. The
parish website was in third place. It is worth ngtthat in 2018 we can see a numerical
increase in the indications on the parish websitti@ most effective tool in communication
activities (51 indications). This should be considkas confirmation of the growing im-
portance of online tools in the parish instrumeatain the Rzeszow diocese. A pastoral
visit is in the forefront of effective tool in bostudies. It is worth noting, however, that
according to the respondents, social media havardipositions in the ranking of effec-
tiveness of information policy tools. Parish pre§ilin social media was indicated as an
effective tool in 2018 by more respondents tha20d2, but still only a small group of
priests considers this tool to be effective. Thiplees even more to the private profiles of
priests in social media. Thus, it can be seenrtiwatern forms are successively permeating
the communication instrumentation in the parisHeh@®Rzeszéw diocese, but this process
is slower than in other organizations. While th&l&s” internet tools such as the website
are now widely used and recognized as effectivis @ssociated with social media, despite
lightly growing belief in their effectiveness, hanet yet entered the parish communication
workshop in the diocese of Rzeszéw area.

Table 4 and 5 presents data regarding the assessfitke effectiveness of information
policy tools used in parishes of the Rzeszow dieces

Table 4. Assessment of the effectiveness of panfgitmation policy tools according to priests in
2012/2013

Information Very Moderately Little Ineffective Number
policy tool effective effective effective of respondents|

Parish announcements _
during the mass 59 10 0 0 N=69
Information board at the| 23 21 5 0 N=49
church
Pastoral visit 21 10 1 0 N=32
Parish website 29 10 2 0 N=41
Sermon 17 9 3 1 N=30
Meetings organized _
by the parish 13 10 0 0 N=23
Indlyld_ual meetings with 16 5 1 0 N=22
parishioners
Parish leaflet 18 6 2 4 N=30
Pllgnmages and tnp; 8 6 3 0 N=17
organized by the parish
Informing the media
about the events of the 6 5 6 0 N=17
parish
Profile on a social 1 5 1 3 N=7
network
Private profile of
a priest on a social 0 2 1 3 N=6
network
Letters to parishioners 2 4 3 1 N=10

Source: own research.



Information policy in the parishes. 35

Table 5. The most effective tools of the informatmlicy of the parish according to priests (2018)

Information policy tools The. most
effective tool
Parish announcements during the mass 80
Information board at the church 42
Pastoral visit 32
Parish website 51
Sermon 18
Meetings organized by the parish 6
Individual meetings with parishioners 10
Parish leaflet 17
Pilgrimages and trips organized by the parish 7
Informing the media about the events of the parish 1
Profile on a social network 1
Private profile of a priest on a social network 1
Letters to parishioners 1

Source: own research.

Another issue raised in the research were thedrand the use of information policy
tools. It was an attempt to answer the questiont vehpreventing the wider use of instru-
ments used to communicate with the faithful, whictests consider to be important and
effective. Both in 2012 and in 2018, the responsi@miicated four main problems in this
respect, although over the years, the importangaxicular barriers has changed. In 2012,
the most important problems hindering the use fafctive communication tools indicated
by priests were the lack of financial resourceslaok of qualified staff that could use tools
in the field of information policy (“definitely” ash “rather yes” were mentioned by 33 re-
spondents). As the third barrier, the priests iaghid lack of time to use communication
tools (“definitely” and “rather yes” this factor wanentioned by 28 respondents), followed
by insufficient equipment and technologies (“daghi” and “rather yes” - 26 indications).

In the study carried out in 2018, the same barnen® indicated as the most important,
but in a different order. The greatest barrier ¢gatikd was the lack of qualified staff (30
“definitely” and “rather yes”) as well as lack afte (29 indications “definitely” and “rather
yes”). The lack of appropriate equipment and tetdmyowas indicated in the third place
(27 indications “definitely” and “rather yes”). Thack of money has significantly lost its
importance and has ceased to be the main bar@gemore complete use of communication
tools (“definitely” and “rather yes” — 21 indicatie).

The detailed data on the barrier in the applicatib information policy tools in the
parishes of the Diocese of Rzeszow are presentidbie 6.

Invariably, both in 2012 and in 2018, parish pseshd vicars highly appreciated the
level of informing the faithful about the matterfstioe parish. In their opinion, on a scale of
1 to 10, the effectiveness of communication caadsessed on average at 8.25 in 2012 and
8.32 in 2018. Such an assessment can be considigtdy optimistic (in 2012 as many as
32 out of 76 respondents indicated 9 or 10 poants, in 2018 such a level of information
was indicated by 40 out of 84 respondents). Theildigion of grades in both studies is
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very similar, and small differences result from #anple size. It would be interesting to
examine the opinions of the faithful in terms délfag the degree of information about the
parish matters. Such a comparison would certaimbgdsiew light on the state of dialogue
in the parishes of the Rzeszéw diocese. The auttmret exclude attempts to undertake
such research.

Table 6. Barriers in the use of information poliogls

ini L o Numer

The barrier in Definitely yes Rather yes Rather not Definitely not| Difficult to say of indications
using infor-

mation policy 22%1123/ 2018 22%1123/ 2018 22%1123/ 2018 22%1123/ 2018 22%1123/ 2018 22%1123/ 2018
Lack of money 17 13 16 8 7 7 5 5 5 7 N=5C N=4C
Lack of quali- | 13 9 20 21 9 7 1 2 7 4| N=5 N=43
fied staff

Lack of inter-

est/acceptan-| 4 3 10 16 8 10 8 3 13 8| N=4 N=4p
ce on the part

of residents

Notimetouse| 10 14 18 15 7 6 2 3 8 5| N=4 N=48
new tools

Misunderstan-

ding on the 2 1 2 3 5 8 27 17 1 4 N=37 N=3
part of su-

periors

Media nega- 7 1 9 6 10 | 11| 10| 12 4 4] N=40 N=3h
tivity

Insufficient

equipment and 14 15 12 12 7 6 4 2 2 3 N=3 N=38
technology

Source: own research.
Table 7 presesnts the opinions of the priestdgjeating in the study regarding the
degree of informing the faithful about the parisattars.

Table 7. Priests’ assessment about the degreéoofrimg the faithful about their parish affairs (an
scale of 1 to 10)

The yearof 2 3 4 5 6 7 8 9 10
research

2012/2013

R 0 0 0 2 2 5 12 23 16 16
2018

_— 0 0 0 0 4 3 13 24 22 18

Source: own research.

Regardless of the relatively high self-esteem oispgpriests and vicars in terms of the
effectiveness of communication activities, theyragate (at least on the declarative level)
the importance of workshops in the field of formingprmation policy for the development
of parish communication activities. It can be adjtleat a large proportion of the respond-
ents feel the need to raise the level of profesdiem in the field of communication in the
parish.

Half of the respondents, both in 2012 and in 2@1@,ld send a representative of the
parish to a workshop on the conduct of informapolicy. At the same time, in the last six
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years, the number of priests who would like to tpket in such training personally in-
creased. While in 2012 such a declaration was rhgdes out of 79 respondents, in 2018
there were already 27 out of 85.

The respondents also emphasize the importancesgirtictical aspect of such work-
shops. A larger number of the respondents mentiisrwthen it comes to their participation
in training. On the other hand, the clearly smatlember of parish priests and vicars con-
ditions their participation in the workshops on faet they are free of charge. While in
2012 such condition was imposed by 25 out of 7Pardents answering this question, in
2018 only 17 out of 85.

It confirms that the importance of financial resms as a barrier to the parish's commu-
nication activities has decreased. In 2018 money wed a primary problem for priests in
their implementation (see also Table 5), which obsgly does not mean that the issue dis-
appeared completely. It can be noticed that thebmuraf people declaring willingness to
participate in paid trainings not only did not iease, but decreased relatively, which indi-
cates the lack of a decisive willingness to takel paainings and workshops. The same
number of priests in both studies (17 people) uivegally declared that they were not
interested in information policy workshops regasdlef their form, price or other condi-
tions.

The results of the research regarding the interfegtiests or a parish representative in
workshops on information policy are presented ibl&&.

Table 8. Interest in attending the workshops impsi@the information policy by priests or a repre-
sentative of the parish

. . . ' . Years: Year
Interest in attendln%;/g?rﬂ(:t?gr?zé“ge field ofdeveloping 2012—/2013, 2(118,
N=79 N=85
Yes, | would send someone from the parish 40 40
Yes, provided they are carried out in a practicay w 26 32
Yes, provided they are for free 25 17
\_(es, provided that trainers are people from medi@atholic organizal 18 16
tions
Yes, | would take part in them myself 15 27
Yes, even if they will be charged 7 6
| would not be interested in such workshops 17 17

Source: own research.

5. CONCLUSIONS

By analyzing the results of both studies, seveoaktisions can be drawn. The most
popular tools in the information policy conductgddriests in the Rzeszéw diocese include
those from the category of traditional tools. Boththe questions concerning the compo-
nents of the parish information policy, as weltkes frequency of using particular commu-
nication tools in parishes, the priests most ofteticated the announcements during the
mass and the information boards at the church.

Comparing the results of research, the role ohenthedia is worth stressing. Research
shows that priests are more aware of the importahcemmunication in the parish website.
Comparing the results of research from 2012 and2f1is tool is more often used and
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described as effective. However, it leaves muchetalesired when it comes to the use of
social media. It is true that within a few yeatse humber of priests who use the parish
profiles in social media in the information polibas increased, but it is still a relatively
small group in comparison to the whole group opogglents.

It should also be noted that the priests partigigah the research declare their willing-
ness to develop a professional information polityhe parish at a relatively high level.
This is expressed both in the declaration of sendépresentatives of the parish to the in-
formation policy workshops, as well as the incréagbe number of priests who would like
to participate in such training personally. Thigp#stly consistent with the view expressed
by some of the respondents in 2018 that the greladeser inusing the information policy
tools in the parish is the lack of qualified staff.

Looking at the results of the research, it woukbdbe worth considering two further
research projects that would give a broader piatfithe subject. On the one hand, in the
context of the priests’ high self-assessment reggrthe effectiveness of the information
policy carried out in parishes, it would be advisab confront these results with the opin-
ions of the parishioners themselves and to get tphion on the information policy pur-
sued by the priests. The second interesting stuaydibe to compare the results from the
Rzeszéw diocese with the information policy purshggriests in another diocese or dio-
ceses in Poland. The focus should be on those ichwhe Roman Catholic Church does
not have such a strong position as in the Rzeszdeese. Perhaps it would also affect the
scope and manner of conducting the informationcgadif priests with parishes.
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