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The purpose of the paper is firstly to identify #mrepreneurial attitudes of female Polish
students from two universities and secondly to ssdbe contribution of these Polish
universities in enhancing entrepreneurial attitude®mngst female students through entre-
preneurship education and training programs. Pgypestionnaires were used to survey stu-
dents studying at Warsaw School of Economics ands®xe University of Technology.
The respondents were undergraduate students patiig in the general module of Mana-
gement at Warsaw School of Economics and StatiMethods at Rzeszow University of
Technology. Participation in the survey was volapnta he results reveal that 31% of the
university female students were optimistic andriegged in starting their own business, but
only after gaining a few years of working experienchich will enable them to deepen their
knowledge and feel comfortable within a businessrenment. Only 8% of students would
like to set up their own business immediately afijemduation in comparison to men-
students where the level went up to 17%. The staafirms that entrepreneurial education
can positively reinforce student attitudes towaadsentrepreneurial careehoice within

a developing country such as Poland. The researdinfjs are of interest to academia and
policy makers. The study suggests that entrepraieattitudes amongst Polish female
students can be influenced by exposure to entregmsmip education. Overall, the study in-
dicates a need for entrepreneurship educationiogirgamme and course levels, to nurture
entrepreneurship among students in Poland. Verysfiemies have examined female stu-
dents’ attitude to entrepreneurship and entrepmshgu education in Poland. This study

helps to bridge that gap
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1. INTRODUCTION

A growing academic interest in entrepreneurship tiaveloped alongside different
economic changes, such as globalisdtiand the acceleration of technological deve-
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lopment. This has led to rapid improvements in the contipetienvironmerit with orga-
nisations desperately needing to adapt to thesegelsaand develop innovative products,
services, processes, and business mbdels

The demand for including enterprise and entrepnesiép studies in the education
system, at all levels, has gained much attentiomfacademia and societies all over the
world. This prolonged and heightened interest itmegmeneurship is prompted by several
factors. First, for developed economies, entrepréakactivity (new venture formation)
is a means of revitalizing stagnated economies aintbping with unemployment pro-
blems by providing new job opportunities. Moreowantrepreneurship is a great force for
economic growth, recovery and societal progressrims of employment, social empowe-
rment and innovation However, it has a more critical role for econasnié developing
countries since entrepreneurship is seen as amewpgieconomic progress, job creation
and social adjustment. Thus, small business growtin/business formation is widely
encouraged by national economic policies to stiteubeconomic growth and wealth crea-
tion.

The traditional role of educators — that of pradgagood employees — has been chal-
lenged by those seeking to encourage and supptentpeise culture, particularly for stu-
dents who aim to work for themselves and emplogsthAlthough many universities in
the world offer courses on entrepreneurship, liglédence is available about students
taking these courses and their intentions to becentiepreneufs Roxas et al. (2008)
claim that knowledge gained from formal entrepreskip education programmes will
boost individual entrepreneurial intentions. Theadf the entrepreneurial university has
recently entered into the deb#tdt is argued that a country’s development ancheatic
growth can be achieved by promotion of enterpritgcation among students a trait that
requires knowledge of entrepreneurship, financielources and the business environ-
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ment2. The review by Gorman et al. (19%7)ndicates that by aligning education with
entrepreneurship, countries lacking resources amplayment opportunities can foster
entrepreneurial attributes, and the potential oflebts, which in turn could bring several
economic benefits.The aims of this research ardotdioFirstly, to identify the entrepre-
neurial attitudes of Polish students, and secotllgletermine the role of Polish higher
education institutions in cultivating an entrepnena attitude amongst students through
entrepreneurship education and training.

To this end two institutions were studied: the Béav School of Economics (SGH)
and Rzeszow University of Technology (PRZ). The agrer of this study is structured
as follows. Section 2 reviews the literature on $it@te of entrepreneurship in Poland,
followed by the development of research questioesearch design and methodology in
section 3. The empirical results and discussiahefindings are presented in section 4.

2. THEORETICAL BACKGROUND

2.1. State of art in entrepreneurship

As research on entrepreneurship shows, there imiversal definition or concept of
entrepreneurship in existing organizatitfndnstead, the concept is rich with different
approaches and assumptions. Therefore there isngle sonstruct of entrepreneurship,
which results in different operationalizations istconcegf.

Research literature reveals entrepreneurshipsagiaeconomic force, a state of mind
in the business economy which can generate emplayopportunities, particularly new
businesses, via intuitive ability, instincts, uréqualues, attitudes and skiisThe impact
of entrepreneurship is always seen as positivedretonomy.

With the increasing expansion of the European blititss essential that member states
network and share their expertise and talent. I@42®oland and nine post-communist
states became an integral element of the Europaamt). Countries such as Poland offer
several advantages for business including a cotiyedyi priced and educated workforce,
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der Sijde, P., Annemarie Ridder, A., Blaauw, G. &iensberg, C. (Eds), Teaching Entrepre-
neurship, 2008, ISBN 978-3-7908-2038-6, PhysicdageriD, Heidelberg, pp. 23-33.

13 G. Gorman, D. Hanlon, W. Kindgsome research perspectives on entrepreneurshipagdogc
enterprise education and education for small bestnmanagement: a ten-year literature review
“International Small Business Journal”, Vol. 15 801997, pp. 56- 77.

14 P, DavidssonResearch Entrepreneurshigpringer, New York; Idenithe Domain of Entrepre-
neurship Research: Some Suggestioms,Advances in Entrepreneurship, Firm Emergeand
Growth”, 2005, Ed. J.A. Katz.

15 W. Dyduch, Corporate entrepreneurship measurement for impmvarganizational perfor-
mance, Journal of Economics and Management”, Vol. 4, 2048 15-40.

16 7.J Acs, M.I. MegyesiCreativity and industrial cities: a case study ofltBaore, “Entrepreneur-
ship and Regional Development: An Internationalrdati, Vol. 21 No. 4, 2009, pp. 421-439;
A. Azhar, A. Javaid, M. Rehman, A. Hyd@&mtrepreneurial intentions among business students
in Pakistan “Journal of Business Systems, Governance and £thi¢ol. 5 No. 2, 2010,
pp. 13-21; V. Johansen, T. Schanke, T. H. Clauemirepreneurship education and pupils:
attitudes towards entrepreneurs”, 2010, availabienww.intechopen.com (access: 11 August
2013).
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proximity to the centre of the EU and a huge indmes markét. Since the collapse of
communism in Eastern European countries, expengaticere raised within the popula-
tion of improved standards of livitty

Poland has historically faced high unemployme® 4% in 2005, the highest in the
EU), corruption, excessive bureaucracy and mignatid skilled workers to other EU
member states, issues which remain ongoing coréeiftse ongoing decline of the pu-
blic sector controlled coal mining industry has sedifurther problems in the Upper Sile-
sia region which has been criticised for its lalentrepreneurial activity, although be-
nefiting from EU assistan®e There have, however, been some major improvertents
For example, Poland has benefited from significargido investment from major manu-
facturing companies including Fiat, Hewlett Packardyota, Cadbury, Dell and Shéatp
aiming to capitalise on the lower operating cobtereover, Water®d (1999) notes that
there has been significant growth within the retailvice sector driven by the introduction
of multinational companies such as Tesco, Unilederonimo Martin Dystrybucja, to
name just a few. Currently the unemployment rafe7%6.

Due to the dynamic nature of the Polish labourketauniversity graduates have found
themselves in a relatively difficult situation. Tayd youth unemployment is already
28.2% (Central Statistical Office in Poland 201yl ahere is little evidence on the possi-
bility of improving this situation. Extending thetirement age has caused a blockage of
many jobs in the next few years, so graduates éetyihave no chance to replace older
workers. In addition, the market is saturated véffecialists in various industries and
professions, resulting in a lack of jobs for peopith similar qualifications who do not
have professional experience. The consequenceedfitk of employment opportunities
for young people is to look for other types of imem The best opportunity for graduates
seems to be setting up their own business. Manpgauaduates, perceiving little chance
of finding good and forward-looking work commengeraith their education and ambi-
tions, decide to set up their own business. Acecgydtlh the Central Statistical Office, one-
third of currently operating Polish companies ane by people who are under 30 years of
age. Despite all the difficulties and concerns, enand more people decide to start their
career in their own company. According to reseazohducted by the Foundation for

18 J.T. Por, J. WhiteAn entrepreneur’s guide to Eastern Eurofiropean Business Review, Vol.
94, No. 3, 1991, pp. 33-43.

19 P, Foley, J. Hutchinson, A. Kondej, J. Muell&gonomic development in Poland: a local
perspective “European Business Review”, Vol. 96, No. 2, 1996, p3-31, http://dx.doi.org/
10.1108/09555349610111839; J. Reichal and A. Rudp@illaboration of NGOs and business
in Poland “Social Enterprise Journal”, Vol. 5, No. 2, 20@@,. 126—40

20 D. Smallbone, F. Welteilhe role of government in SME development in ttamsieconomies
“International Small Business Journal”, Vol. 19 Mg2001, pp. 63-77.

21 G. Blazyca, K. Heffner, E. Helinska-Hugh@xland — can regional policy meet the challenge
of regional problems?European Urban and Regional Studies”, Vol. 9, 8l@002, pp. 263-76.

22 M. Kostera, Differing managerial responses to change in Polaff@rganization Studies”,
Vol. 16, No. 4, 1995, pp. 673-97.

23 P. Foley, J. Hutchinson, A. Kondej, J. MuellEconomic development in Poland: a local per-
spective “European Business Review”, Vol. 96, No. 2, 1998,28-31.

24 C. WatersChanging the role of the retail sector in Poland idgra period of economic transi-
tion. “International Journal of Retail & Distribution Magement”, Vol. 27 No. 8, 1999,
pp. 319-27.
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Initium, as many as 78% of students would likettotgheir own company, and 4% alrea-
dy are the owners of themn

2.2. Entrepreneurship education

Entrepreneurial education is perceived as onehefmost important challenges of
modern educational systems and socio-economic alewent. Although entrepreneurial
education is currently a hot topic in the literaton entrepreneurship worldwide, it is only
an emerging subject in Poland, although it is iasiegly undertaken by researchers in
various fields®.

According to Reynolds et al. (1999pppropriate education and training programs in
entrepreneurship are expected to increase the nuofilpeople becoming entrepreneurs
because the better educated the population thehigh level of entrepreneurial activity.
There has been a notable expansion in the numbentafpreneurship programmes glo-
bally in recent time%, although participation does not always lead teceat entreprene-
urshi@®. This has often been driven by the belief thatcation is best placed to equip
students with the necessary knowledge and skifjsired to prosper in working environ-
ments$®. In terms of the entrepreneurial experience howethere is ongoing debate
regarding the essential attitudes towards educatomponents of an effective entreprene-
urship education programfielndeed, Anderson and Jack (208&ygue that entreprene-
urship education is a difficult area to lecture are do its variability, complexity and
contingency.

The authors consider entrepreneurship educati@n asiportant part of managerial
education. Entrepreneurial competencies are ndtelihio those that aim to set up a new
business venture. On the contrary, they are impbtta managers, specialists or almost
any employee working in contemporary, changing oiggions. Entrepreneurial means

25 W. Chmielniak,Raport spoteczny: przegbiorczai¢ studentéw i absolwentéw (Social report:
Entrepreneurship of students and graduatesyw.youngpro.pl/artykuly/sposob-na-kariere/ra-
port-spoleczny-przedsiebiorczosc-studentow-i-akentow (access: 10.07.2017)

26 K. Wach, Edukacja przedsbiorcza: analiza bibliometryczna polskiegasmiennictwa (Entre-
preneurship: bibliometric analysis of Polish ligdure) “Horyzonty Wychowania”, Vol. 15,
No. 34, 2016, pp. 11-26.

27 P. D. Reynolds, M. Hay, S.M. Canflobal Entrepreneurship Monitor: 1999 Executive Bep
Kauffman Centre for Entrepreneurial Leadershiphat Ewing Marion Kauffman Foundation,
Kansas City, 1999, MO.

28 J. Katz,Chronology and intellectual trajectory of Americantrepreneurship education 1876-
-1999 “Journal of Business Venturing”, Vol. 18, No. 203, pp. 283-300.

29 D.F. Kuratko,The emergence of entrepreneurship education: dpreat, trends and challen-
ges “Entrepreneurship Theory and Practice”, Vol. 2&. 5, 2005, pp. 577-97; H. Matlay,
C. CareyEntrepreneurship education in the UK: a longitudimedrspective“Journal of Small
Business Enterprise and Development”, Vol. 14, @007, pp. 252—63.

30 A, Adcroft, S. Dhaliwa, R. Willisinsatiable demand or academic supply: the intellectontext
of entrepreneurship educatiotEuropean Business Review”, Vol. 17, No. 6, 2005, §18-31.

31 L. pittaway, J. CopeEntrepreneurship education: a systematic reviewhefdvidenceWorking
Paper Series No. 2, National Council for Graduatdrdpreneurship, Birmingham, 2006,
pp. 1-33.

32 A. Anderson and S. JacRole typologies for enterprising education: the fessional artisan?
“Journal of Small Business and Enterprise Develoghm&ol. 15, No. 2, 2008, pp. 259-73.
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being innovative, forward looking for opportunitiesndertaking new initiatives. Those
people with such skills are destined to work foy &pe of business.

Business and management school graduates are tesptr possess appropriate
knowledge, skills and social competencies. Somtherh will become managers, compa-
ny owners and should help to guide us through ahigutent world of modern organiza-
tions™®,

Studying business seems to be fashionable andede&epresentatives of different
jobs like doctors, farmers and painters decidettolys business to help move forward
through difficult and challenging economic timesiti€preneurship education is needed
in any kind of profession, as no one knows at wistdge of life they will become an
entrepreneur.

2.3. Women entrepreneurship

The past 30 years have seen significant changd®istatus and political weight of
women entrepreneurs, as well as a rapid increasgesést and research on the topic. In
fact, starting with the first papers in the ear87@s, research on female entrepreneurship
has expanded to a variety of disciplines, methodiscauntrie¥.

By the end of the 1990s, the field of female gmeaeurship was established as
a well-respected and defined area of academic pguid female entrepreneurship had
become a popular argument for the media and fdtiqall debates on employment and
labour markets. In addition to women entrepreneprsifessional characteristics and
achievements, research has been conducted on redaiesl to health, motherhood, fami-
ly position and life style satisfactién

In general, interest in female entrepreneurshigeveloping countries has significan-
tly increased. This is owing to at least two redateasons. First, it is due in part to the
general increase in interest for the role of emgmeurship in the economic development
proces¥.

The second reason for the rise of interest in feneatrepreneurship in developing
countries is owing to the rapid increase in the nemand proportion of female entrepre-
neurs in the developing wordd and the insight that female-led micro- and sreaterpri-
ses (MSEs) can have a more significant impact aralvhousehold welfare and con-
sumption than male-led MSEs.

Female entrepreneurship contributes to economieldpment by creating new prod-
ucts and jobs. The growing number of women whooaveers of companies proves that
women exhibit entrepreneurial features that alltvent to effectively overcome social
barriers and actively participate in economic psses. The highest rate of growth of

33 M. KosterapDiffering...,pp. 673-97.

34 M. Minniti, W. NaudeéWhat Do We Know About The Patterns and Determinahtemale
Entrepreneurship Across CountriesPhe European Journal of development Research”,2&l.
Issue 3, 2010, pp. 277-293.

35 M. Schindehutte, M. Morris and C. Brenn&mtrepreneurs and motherhood: Impacts on their
children in South Africa and the United Statésurnal of Small Business Management 41 (1),
2003, p. 94-107.

36 T. Gries and W.A. Naudé&ntrepreneurship and structural economic transfotiora ,Small
Business Economics Journal” 34 (1), 2010, p. 13-29.

37 M. Kevane, and B. Wydickylicroenterprise lending to female entrepreneursci8zing eco-
nomic growth for poverty alleviation®Vorld Development” 29 (7), 2001, p. 1225-1236.
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companies founded by women in Poland could be gbdein the first years of transfor-
mation, when feminised plants were closed and wolosintheir jobs en masse. During
the entire transformation period, relatively moedf-employed women than men came.
According to OECD data showing the share of selpleyed women among all em-
ployed, Poland has been at the top of this catefyoryears. Also in Europe alone, the
female entrepreneurship rate in Poland (includimg self-employed rate) has remained
one of the highest for years. In the light of tiberature on the subject, the high activity of
Polish women in the sphere of entrepreneurshipgisifcantly influenced by both the
"push" factor (the sense of responsibility for flaenily's economic existence) and the
factor of "attraction”, especially for young, wellucated women, associated with high-
income business search and self-realiz&tioat the same time, women are more likely
than men to undertake a business activity dueadaitk of other sensible alternatives and
not the will to seize the opportunity. It is impamt for them to have the motivation to set
up their own company, such as: striving for indefsate and independence in deciding
on their own fate; striving to achieve higher in@eand gain financial independence; the
possibility of professional developmemnggative experience from wage labor and favora-
ble market conditions.

3. RESEARCH METHODOLOGY

The research was undertaken at Warsaw Schoolafdadics and Rzeszow Universi-
ty of Technology in the summer semester of May 20t® students at both Universities
were asked to complete a paper questionnaire @ndrgpreneurship. Students were assu-
red of anonymity in the reported results and cowithdraw their participation at any
time. As a pilot, an online version of the questiaine was sent first to five students and
five other teachers to check whether the questwasproperly understood and to check
validity.

3.1. Warsaw School of Economics

Warsaw School of Economics is considered to be ainine best business-oriented
universities in Poland. It is known for its conriens with businesses, and associations to
international organizations. There is a very strding with businesses that is visible
through courses run by academic teachers and manfigen companies. Moreover stu-
dent organisations are very active in organisingn&y like the Marathon of consulting
firms or exhibition days. Students aim to creatdadform of communication between the
best students and market leaders, and they highhghinternational corporations are the
best places to start their business cdPekr such situations the issue of starting theinow
business seems to be put under a question markatdéreer path should | follow...?”
seems to be an interesting question for both SGHRa®szow University students.

The presence at SGH of global companies like Ms&yn Procter and Gamble,
L'Oréal Polska, Deloitte or Ernst and Young is afoonation of the high level of tea-
ching and high calibre of students. Companies lla@epportunity to engage with poten-
tial employees and students can acquaint themselithsthe business world. The rela-
tionship is beneficial to both parties.

38 Report,Przedsibiorczai¢ kobiet w Polsce (Women entrepreneurship in PglaR4RP, 2011.
39 Exhibition leaflet, Exhibition of FMCG, prepareg the Students’ Association at SGH.
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3.2. Rzeszow University of Technology

Rzeszow University of Technology, located in tlwith-eastern part of Poland, is
amongst the best technical universities in Poldihe. Management Faculty was created in
1993 in response to increased demand for managexdenttion. The business links are
well established with Aviation Valley, which supp®automotive and aviation provision
companies.

The Business Council was created in 2012 on tiiatime of the Dean’s office, with
associate business leaders operating mainly in &pékkie Province. The main goal of
the Council is the formation of a platform to advign creating high quality scholarly
achievements, modernization of teaching processasjation of business contacts and
initiating promotional and marketing activity. & ithe task of the Business Council to
improve the exchange of experience between academitiers and practitioners of ma-
nagement. The latest initiative was the world geaeurship week organized in Novem-
ber in 2017.

3.3. Sample

227 female students took part in the research b866 students. 152 female stu-
dents represent Warsaw School of Economics andelale students represent Rzeszow
University of TechnologyThe majority of respondents had an average of gdaded
above (51%). Most of them were first year studénd®o of the study group). The "other"
option includes third-year students and masterdestis. The most-represented discipline
is Quantitative methods and Information System$4B2Zinanace (25%) and Logistics
(14%). Other disciplines include economics, e-bessin econometrics, computer science
and data analysis.

Table 1. Characteristic of the sample

Sample size Percentage
Place Rzeszow 125 55%
Warsaw 152 45%
from 3.0 up to 3.49 8 3%
Average grade from 3.5 up to 3.99 76 28%
from4.0upto 4.4 137 51%
from4.5upto 5.0 48 18%
Finance 68 25%
Management 28 10%
Discipline/ Interngtional relations 86 32%
Specialization Logistics 37 14%
Quantitative methods and 25 9%
information systems
Other 28 10%
1st year 201 73%
Year of study 2nd year 57 21%
3rd year 18 7%

Source: Own development.
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The research questions are as follows:

1. What are the attitudes of female students (of hdtiversities) towards entrepre-
neurship? (i.e. are they interested in settinghgir town businesses after gradua-
tion?)

2. Does the university education of students influethedr attitude towards entrepre-
neurship?

3. What kind of activities are femal students underigko enhance their entrepre-
neurial attitudes?

The null and alternative hypotheses are as follows

H° — entrepreneurial attitudes of female and menestigdare quite similar

H! — entrepreneurial attitudes of female and menestigdare different

It is recognized that, whilst there is a body itdrhture on entrepreneurial intentions
and attitudes, there is a lack of research devtiedender differences in undertaking
entrepreneurial activity and the current paper addgis body of literature and makes
a significant contribution to the research on fextofluencing entrepreneurial attitudes
among female students. Moreover, the investigatéel of the Universities in shaping
entrepreneurship education offers a new perspective

4. RESEARCH FINDINGS

According to Safiff there is a conviction in Polish society that acessful career of
a young person is related to finding interestinglknio a large company, rather than the
establishment of his own company. Such a viewflsémced not only by the recent past,
in which the company was a rather marginal andnditeced undertaking, but also a con-
temporary assessment of the professional presfigleeoentrepreneur. According to the
"Rzeczpospolita” daily rankings, the entreprensunia distant position. Although a rela-
tively high-value entrepreneur enjoys a high reporta(but it is relatively rare to find
a wealthy entrepreneur), small entrepreneurs, vdrount for 90% of all companies in
Poland, enjoy the same status as a person withpafession.

4.1. Female students attitude to set up a business

In order to select the entrepreneurially inclirddents, the question “what are you
planning to do after graduation?” was asked. Thalte are presented in Figure 1. It is not
surprising that 31% of female students respondatidfier obtaining a few year of work
experience they plan to open their own businesgsh®mwther hand 33% of men would do
so. Students consider working for a company assaipitity of gaining the experience
and expertise necessary to set up their own busidd® greatest difference concerning
plans aftre graduation exist in terms of seeting'®own company. Only 8% of female
students consider setting up their own businegsjfiter graduation in comparison to men
where 17% would do so.

It can be stated that gender influences enterpreieattitudes. The differences are
significant concerning plans after graduation p g = 0,00172) therefore %hypothesis
is rejected for the benefit of'Hhypothesis.

40 K. Safin,Przedsgbiorcze zachowania studentéw — stan i konsekwenajdyaiaktyki (Entrepre-
neurship of students — the current state and tbesequences for didacticsjHoryzonty
Wychowania”, Vol. 13, No. 26, 2014, pp. 327-340.
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50%
47%

45%
40%
35%
35% 33% mown company
31%
30% M private sector
25% public sector
0,
20% 17% M after gaining a few years of
experience
1 0,
5% 12% M others
10%
10%
8%
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5% 3% l

0%

women men

Figure 1. Employment plans after graduation coringrgender
Source: Own development, n = 277 woman, n = 286 men

Although much has been accomplished in the figlfemale entrepreneurship, it is
clear that, far from being exhausted, the fielddteitself to a variety of extensions and
further investigations especially concerning tis @version and reasons to undertake the
enterpreneurial ventures.

4.2. Students’ education in entrepreneurship

Education is one of the factors that stimulateegeneurship, especially in terms of
fostering entrepreneurial awarerfés3he idea is that how entrepreneurship attitudes c
be developed which is actually related with thedsat of individuals.

Programs that support entrepreneurship througiméiial grants, training and intern-
ships do not appear to deliver the expected reamnitsend their lives at the end of the
required period. One of the main reasons is thieckve education process in this con-
text as noted by Safih(2014).

The view on whether entrepreneurship can be leadifters in the group of women
and men. Men are more often convinced that entnejirship can be learned (this is what
almost half of men admit 47%) more often they dlsok that entrepreneurship can not

41 K. Wach,Edukacja.., 2016, pp. 11-26.
42 K. Safin,Przedsgbiorcze.., pp. 327-340.
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be learned (2%). In the group of women it was thas 1% of the respondents and this is
presented in Figure 2.

70%

61%
60%

50% 47% -
40% 38%

30%

20%

10%

women men

0%

Hyes Eno Mpartially

Figure 2. Entrepreneurship and education compaonsamen and women
Source: Own development, n = 566

Students were also asked whether the educatiomngogaining at university by parti-
cipating in different modules enhances your entreeurship skills? Students could select
from 1 - | strongly disagree to 5 - | strongly agnasing the Likert scale. The results are
presented in Figure 3.

11% of female students strongly agree, and 64%¢méle students partially agree that
the education they are gaining at university enbdrtbeir entrepreneurial attitude, con-
firming the role of the university in shaping tlagitude. This is strong evidence that there
is an important place for academic teachers taudelkentrepreneurial studies in education
and is in line with the view of Wacliménez-Moreno and Waatho state thagéducation,
and in particular teaching entrepreneurship, shépeentrepreneurial attitude and entre-
preneurship intentions (Wach 2013, 2015; Jiménerzehio & Wach 20145.

43 K. Wach, Edukacja.., pp. 11-26; K. Wachgsrodowiska.., pp. 25-40; J.J. Jiménez-Moreno,
K. Wach, The entrepreneurial profile of students. Participgtin the Academic Entrepreneur-
ship Course: Pilot Study Resultsloryzonty Wychowania” 2014, Vol. 13, No. 26, 21-143.
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20%
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Figure 3. Education and women entrepreneurship
Source: Own development, n = 277

4.3. Students’ activities forming entrepreneurial &itudes

In creating an entrepreneurial attitude it is imgot to know one’s predispositions and
talents and to create opportunities to develop tdemng didactic or individual work.
Such attitudes can be developed at school, indb&l kkcommunity or in the home envi-
ronment. It is of particular importance to createations in which a young person can
become acquainted with themselves, in order to theit future place in changing social
and professional structufégZioto 2012).

The question: “how do | enhance my entrepreneatiglde” is meant to analyse what
steps female students undertake to develop thegmeneurial attitude. The question was
not obligatory and meant to be answered only byepnéneurially inclined students, but
all students answered this, which confirms thatetts from both Universities regard
entrepreneurship in a wider aspect and even theagte want to work for someone else
they still want to develop their entrepreneurigitade. Students were able to tick as many

44 Z. Zioto, Miejsce przedsbiorczoici w edukaciji (Place of the entrepreneurship in edion).
“Przedsgbiorczai¢ — Edukacja”, Vol. 8, 2012, pp. 10-23.
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answers as were relevant to them. The most popmswer was: “I regularly surf the
Internet” which was expressed by 65% of femaleattgl Female students are also using
the Internet, especially social media like Yoututzelearn about success stories of start-
ups. The second option was circled by 25% of stislevho participated in conferences.
22% of students were inclined to read books, &gdichnd success stories of entrepreneurs.
16% of students helped family members or a reldtiveun a company. These responses
are presented in Figure 3. Some students are mstved in students projects that deal
with problems concerning the setting up of a bussne

| participate in conferences - 25%
| read books - 229
I help in running a business - family - 16%

I help in running a business - friends F 7%
1

0% 10% 20% 30% 40% 50% 60% 70%

Figure 3. Ways of developing entrepreneurial atétu
Source: Own development, n = 266

These kind of activities belong to informal entepeurship education. The impact of
informal education on entrepreneurship can be mgized as one of the fundamental fac-
tors that help students to understand and fostenaepreneurial attitude.

5. CONCLUSIONS

Entrepreneurs are recognized as important drigésconomic and social progress,
and entrepreneurial initiatives for young people mgarded as an important factor in the
future growth of a nation. Consequently, univeesitare expected to play a major role in
propagating an entrepreneurial attitude among stsdend graduates and nurturing future
entrepreneurs. This explains why a growing numliemaversities start to offer speciali-
zed entrepreneurship courses and programs intitisiness curriculum.

The aim of this study is to investigate femaledstuts’ attitudes to setting up their own
business, focusing on the cases of the Warsaw $oh&zonomics and Rzeszow Univer-
sity of Technology and the role of the universitydeveloping enterprise education in
Poland.
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To sum up, it can be stated that entrepreneuttitlides amongst Polish female stu-
dents is not high for both groups of students,aaitih there is a switch towards setting up
a business after gaining a few years of work egmee. This is also confirmed by Slovic
(2000¥° who posits that “(A)imost every study of risk peption has found that men
seem to be less concerned about hazards than anenwoChung (19985 agrees, argu-
ing that “both the marketing and psychologicalrtitere suggest than men tend to make
more risky judgements than women.”

However, the study observes that university, bialdishing effective connections
with global business, can help students by progidinch exposure and could be the right
place to impart enterprise education.

By providing the necessary knowledge in the teagléystem and the distinction
in the attitude of teaching entrepreneurship edoican relation to young people entering
the labor market. Attention should be paid to tidividualisation of educational paths of
girls and women in order to equalize their charmeshe labor market and to move away
from the stereotype of women's professions in otderise interest in the professions of
the future. There should also be a greater empbasisireer counseling at the stage of the
last grades of junior high school schools. Prograoeh as "Girls at Technical Universi-
ties" and promoting women in the roles of employeranagers and business owners are
desirable.

Actions to change stereotypes in the perceptionarhen's and men's roles and shap-
ing family relations require the promotion of a fpar family model and dissemination of
positive examples in school curricula and actisitef educational and upbringing pro-
grams, in the activities of educational and culteducational institutions and the media.

The research results are part of a bigger resgaajhct that aims to investigate entre-
preneurial attitudes of students in Thailand, UKAJand Canada. This study provides
compelling evidence that students want to stait #vrepreneurial activity after gaining
a few years of work experience. It would be inappiate to generalize these results to
actual entrepreneurial behaviours until such dicelahip is confirmed by other empirical
research. Also the findings are not universallyligaple to any country as the education
system needs to be analysed beforehand.

Our results are based solely on the self-evalnaticstudents, regarding their capabili-
ty and awareness about starting a new businesareerithis could have a strong impact
on their perceptions and intentions. Further reteaould investigate whether the stu-
dents have over-estimated or under-estimated fireficiency, and the extent to which
the self-evaluations reflect their actual skills &mgl consequent impact on entrepreneurial
ability
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PRYZMAT PLCI: STOSUNEK KOBIET DO PRZEDSI EBIORCZO SCI

Celem artykutu jest identyfikacja postaw przet&rczych polskich studentéw — kobiet
z dwoch uczelni oraz ocena wktadu polskich uczelmoprave postaw przedsbiorczych
wsréd studentdéw poprzez oferowanie programOw ksztidee zakresie przeddiiorczaci.

W badaniu postaw studentéw — kobiet, zostaly zpstgiorzystane ankiety. Studenci re-
prezentowali dwie uczelnie virgze: Szkat Gtowrg Handlowy w Warszawie oraz Politech-
nike Rzeszowsk Respondentami byli studenci studiéw licencjackigtzeszczajcy na
przedmiot: ,Zaradzanie" Szkoty Gtéwnej Handlowej oraz przedmiotuetbldy Statystycz-
ne na Politechnice Rzeszowskiej. Udziat w ankiegledobrowolny. Wyniki pokazuj, ze
31% kobiet byto zainteresowanych rozpgmem wiasnej dziatalrigi gospodarczej, ale
dopiero po zdobyciu kilkunastoletniegosdeadczenia zawodowego, ktére pozwoli im po-
gkebi¢ wiedz i poczut sig komfortowo wsrodowisku biznesowym. Tylko 8% kobiet chcia-
toby zatlazy¢ wiasm firme natychmiast po ukazeniu studiéw, podczas gdy 17%tzyzn
rozpocztoby prae na wtasny rozrachunek. Badanie potwierdzaksztatlcenie w zakresie
przedstbiorczaici moze pozytywnie wzmociipostawy przedsbiorcze wobec wyboru ka-
riery zawodowej w kraju rozwijagym sk, takim jak Polska. Wyniki badiasy interesujce
dla srodowisk akademickich i decydentow. Badanie sugetgepostawy przedsbiorcze
wsérdd polskich studentek magvptywaé na na ksztalcenie w zakresie przebiirczaci.
Ponadto, badanie wskazuje na pottz&bztatcenia w zakresie przegsiorczasci, na po-
ziomie programoéw i kursow, w celu wspierania prigisrczaici wérdéd studentéw — ko-
biet w Polsce. Istnieje znikomy procent badtyczcy przedsjbiorczaici kobiet i eduka-
cji w zakresie przeddbiorczaci w Polsce. Badanie to pomaga wypéhuike badawcz.

Stowa kluczowe:kobiety, przedsbiorczai¢, edukacija przedsbiorcza.
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