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FROM A MONOMODAL RECIPE TO A MULTIMODAL
OFFER. A TEXTOLOGICAL AND MEDIOLINGUISTIC
APPROACH

Not so long ago recipes were included in 'obvitend types functioning ,unproblematically
in the sphere of everyday life’because their relatively uncomplicated structlidenot cause
any difficulties with recognition and qualificatipar with the genological description of in-
dividual text copies. This is both reproductive gandductive competence of recipients and
producers of text genres. Recipes operate withopbhstacles related to their recognition,
in official and private communicatiénHowever, contemporary multimedia and multimodal
forms of the existence of recipes seem to underthiméhesis about their obviousness. Taking
this into consideration, should these multimodal arcreasingly multifunctional beings be
considered as a variant of a text pattern, a matiahfield of text genres in the meaning of
Adamzil®, or perhaps a hypertext in its common understay®li@r maybe other typological
possibilities come into play? The article aims iscdss the above doubts from the point of
view of textual linguistics and mediolinguisticsidato consider typological possibilities on
the example taken from digital media. Pragmalinguanalysis of the research body of the
above-mentioned multimodal internet offer allows thesis that in media communication we
are constantly confronted with newer, more and rsoghisticated forms and ways of com-
munication, which, due to their increasing complexare becoming more and more of
a challenge for linguists trying to categorize aladine them. Therefore, according to the
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postulates of Adamzik we are trying above all to describe and illuménttte analyzed
phenomenoifrom various perspectives.

Keywords: recipe, text genre, genre transformation, hybaiiin, multimodal offer, media
formats, media transformation.

1. INTRODUCTION: INITIAL CONSIDERATIONS AND FORMULA TION
OF THE RESEARCH QUESTION

The present paper is an attempt to answer thewnlh questions: whether the shift
from the manuscript, initially fixed in a writteariguage, to the cooking idea organized in
a multi-modal manner and disseminated by the Ietdnas already resulted in a change in
the text type or a media-related transformatiothef‘cooking recipe” pattefnlt stands to
reason that various text types change their initain due to media-related adaptations,
linking them with other types and resulting in hgsrand forms leading to the development
of new/modified text types and pattetnalso, when in the case of functional texts orilg st
speaks of “strongly standardized text tyg&sthe producers of such common texts (like
e.g. cooking recipes) still approach their pattemaie freely. Cooking recipes, like many
other functional texts, have their more or lesediyplacé' in the “textual space”, which
implies among others that they are connected hbmthhkir producers and for their reci-
pients with a particular (that is: fixed) commurtiea function and may be identified on its
basis. They are produced for a particular purposkraceived with a specific expectation
(as an interested recipient, one reaches for cgakicipes normally only when one wishes
to try out a given dish).

Against the background of the above reflectiolns,authors would like to explore, with
respect to a multi-modally organized cooking powvtaich a particular cooking recipe has
been posted on, what speaks for a change in théyjsx or pattern. And, if indeed such
a change is concluded, how and whether the domamaninunicative act of such a cooking

7 Compare K. AdamzikDie Zukunft der Textsortenlinguistik. TextsorteaeetTextsortenfelder,
Textsorten im Verbuniin:] Zur Kulturspezifik von Textsorten

8 Compare e.g. A. Wotaka-Koller,Das E-Kochrezept — Gegenwart oder immer noch ZtR{inf]
Osnabriicker Beitrage zur Sprachtheorie (OBYD), 87, 2015, p. 1ff; H.-J. Bucher, T. Gloning,
K. Lehnen Medienformate: Ausdifferenzierung und Konvergenzm Zusammenhang von Medi-
enwandel und Formatwandgh:] Neue Medien — neue Formate: Ausdifferenzierung wom/&r-
genz in der Medienkommunikatjad. H.-J. Bucher, T. Gloning, K. Lehnen, Frankfidew York
2010.

9 Compare e.g. U. FixTendenzen des Textsortenwandels — ThisgnMusterwandel — Sorten-
wandel. Aktuelle Tendenzen der diachronen Text(spiriguistik ed. S. Hauser, U. Kleinberger,
K.S. Roth, Frankfurt a.M. 2014, p. 20-21.

10 Compare K. Brinker, H. Célfen, S. Pappertguistische Textanalyse. Eine Einflihrung in Grund
begriffe und MethoderBerlin 2014, p. 139.

11 K. Adamzik, Texte im Kulturvergleich. Uberlegungen zum Problénife Zeiten von Globalisie-
rung und gesellschaftlicher Parzellierufig:] MedienTextKultur. Linguistische Beitrage zur kon-
trastiven Medienanalysed. M. Luginbuhl, S. Hauser, 2010, p. 21.
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recipe as the one BESCHREIBEN/DESCRIBING performeéf. In this context, how
should the extension and multi-modal adaptatiothisfact typical for the text type be per-
formed as a DEMONSTRATION OF INDIVIDUAL OPERATIONSORMACHEN DER
EINZELNEN ARBEITSSCHRITTE with a text linguistic anedia linguistic description?
Furthermore, what roles do linguistic and audiocaigesources in such multi-modally or-
ganized cooking recipes have? Those resourcessatean the one hand in order to mod-
ernize classical cooking recipes and increase diegctiveness (e.g. cooking recipes ac-
companying various cooking shows) and, on the dtaed, to allow the recipients of such
products to express their orientation. Finally, leheuld multi-modally organized cooking
portals be conceived? Which textual or media linticiparameters speak for and which
against their specific classification?

Undoubtedly, cooking recipes are a daily self-emtdmatter: “[...] written as well as
oral texts with their respective social function] belong toself-evident mattersof our
culture and are used to deal with living togetheat the daily routine®* [emphasis added
by the authors]. Meanwhile, the manner in which dlady routine is ordered using text

12 Regarding the cooking recipe, one may speak oérotitts such as the guiding function
[A. Wolanska-Kéller,Funktionaler Textaufbau und sprachliche Mittel indkoezepten des 19. und
frihen 20. Jahrhunderts. Perspektiven Germanististinguistik Stuttgart 2010; G. Frithyna-
mische TexttheorigsieRener Elektronische Bibliothek, Giel3en 201364.., http://geb.uni-gies-
sen.de/geb/volltexte/2013/9243/ (access: 10.03)2ahd secondary functions such as an informa-
tive or even a reminder function [T. Gloninkgxtgebrauch und sprachliche Gestalt alterer Koch-
rezepte (1350-1800). Ergebnisse und Aufgdlreh Textsorten deutscher Prosa vom 12./13. bis
18. Jahrhundert und ihre Merkmaled. F. Simmler, Bern u. a. 2002, p. 524-525; @z Myna-
mische TexttheorigsielRener Elektronische Bibliothek, Giel3en 2013i64., http://geb.uni-gies-
sen.de/geb/volltexte/2013/9243/ (access: 10.032@1 Wolanska-Koller,Funktionaler Textauf-
bau und sprachliche Mittel in Kochrezepten desurill friihen 20. Jahrhunderts. Perspektiven
Germanistischer LinguistjiStuttgart 2010; A. Wolsska-Kéller,Das E-Kochrezept — Gegenwart
oder immer noch Zukunf{ih:] Osnabriicker Beitrdge zur Sprachtheorie (OBYD), 87, 2015,

p. 14]. The latter consists imrémindingsomeone who can cook a given dish of the détails
[G. Fritz, Dynamische TexttheorigsieRener Elektronische Bibliothek, Giel3en 2013464,
emphasis in original].

13 On communicative acts compare e.g. M. Wojtaktunki prasoweLublin 2004; H.-J. Bucher,
T. Gloning, K., LehnenMedienformate: Ausdifferenzierung und Konvergenam Zusammen-
hang von Medienwandel und Formatwanfiel] Neue Medien — neue Formate: Ausdifferenzie-
rung und Konvergenz in der Medienkommunikatied. H.-J. Bucher, T. Gloning, K. Lehnen,
Frankfurt a. M., New York 2010; H.E.H. Lenkjethodologische Probleme des Textsortenver-
gleichs am Beispiel des Kommentfirg Tekst i dyskurs. text und diskurs 5/20&8. Z. Bilut-
-Homplewicz, W. Czachur, Rzeszéw, Warszawa 2012;HH.Eenk, Zur Intertextualitat des Zei-
tungskommentars. Musterbeziige — Diskurseinbindurext{sorten)vernetzurjm:] Kommunika-
tionsformen in der Fach- und Gemeinspraché. D. Kaczmarek. et al., t5@016; H.-H. Llger,
Kontinuitét im Wandel? Journalistisches Kommentierefischen Tradition und Innovatigim:]
Quo vadis, Kommunikation? Kommunikation — Sprachesdiéf,ed. I.-N. Creu, Frankfurt a. M.
2015; H.-H. LugerEntwicklung der Medienlinguistifin:] Beitrage zur Fremdsprachenvermitt-
lung 58 2016.

14 U. Fix, Text und Textlinguistikn:] Textlinguistik. 15 Einfihrungeed. N. Janich, Ttibingen, 2008,
p. 88.
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types®, is determined among others by the influence erebly the technical and media-
related transformation. As a result, cooking resifigt initially used to be drawn up pre-
dominantly as written, unimodal or bimodal texts@mpanied by an image, e.g. in cook-
books, must be adjusted to the new requirementsedbuyer market (e.g. cooking recipes
posted on cooking portals).

In the light of the above, the present paper dl@fiocused on the following issues:
(1.) typological classifications which may be apglito a cooking recipe such as the one

selected by the authors,

(2.) multimodal categories which may be used tades the whole cooking portal,
(3.) complex thematic and functional relations whicay be observed.

2. INTERMODULAR STRUCTURE OF A COOKING PORTAL (EXAM PLE)

In the present paper, a Polish cooking portal (@an® www.mniammniam.com) was
analyzed, which, as many other similar portals,sha®dular design (compare Fig. 1). The
portal in question encompasses five modules sharttigect thematic connection, a module
in which the user of the website may develop thetivities on a forum, as well as accom-
panying modules featuring, among others, hyperlankd tags. All the indicated modules
are in an intermodular interplay with one anothesofar as they refer to the overarching
theme of the cooking website, i.e.: “preparatiortioitken roulades stuffed with kale and
mold cheese”. The second shared communicative hichvdetermines the intermodular
interplay in question is an advertisement of adPothanufacturer of deep-frozen products,
companyHortex Therefore, looking at this multimodal frameworkrh the perspective of
everyday knowledge and information on text type® may recognize Modules 3 and 4
explicitly as a “cooking recipe”, whereas Modulenay be qualified as such only condi-
tionally, as the cooking instructions presenteddtae not complete with respect to their
contents and are not conveyed in a customary mahmeontrast, the remaining modules
perform other functions thanks to which the whob®king offer may be considered as
related.

Hence, the identified intermodular interrelatiomslude the following:

(1.) All the modules show both thematic as wellfarsctional relations, demonstrating
a certain logical sequence, even if this is neffitst characteristic criterion for a mul-
timodally organized website (compare Figur¥.2)

(2.) Modules 1 and 2 are a sort of introductiom trooking recipe as on the one hand the
visualization of the cooking result as a finishiigh stimulates the appetite of reci-
pients, and on the other hand they commend th&hhedated advantages of the
ingredients used (e.g. of kale), at the same fimde@ectly reinforcing the market
position of companydortex

(3.) Modules 3 and 4 show a thematic and functimrlationship of equivalence with each
other as both present the cooking recipe, evemgthdifferent semiotic resources are
applied. Module 3 is a short video with subtitietiereas Module 4 includes a classi-

15 Compare U. FixDie EIN-Text-Diskursanalysé&nter welchen Umstanden kann ein einzelner Text
Gegenstand einadiskurslinguistischeUntersuchung seinfin:] Diskurs — interdisziplinar Zu-
gange, Gegenstande, Perspektiwh H. Kdmper, I.H. Warnke, Berlin, Boston 20153p7—-333.

16 On non-linearity, compare e.g. A. Storreypertextlinguistikin:] Textlinguistik. 15 Einflihrun-
gen..
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4)

6.)

(6.)

cal text expressed using written language, whetelagsical” shall mean here that
the text exhibits a typical text type sequenttalicture, that is it starts with a list of
ingredients followed by a preparation description.

Module 5 is a multimodally organized seriésnages presenting selected relevant
steps to prepare the dish. Additionally, short ca@ntaries are placed below the im-
ages which verbalize once again the effect of argstep visualized by the images.
Still, content-wise the whole module is not suffigily complete to derive from it full
dish preparation instructions.

On top of that, individual modules from 15tare thematically and functionally related
to one another in two respects (compare Figur&itstly, as already indicated, they
render into language and image a cooking recipeor&iy, all of them are linked by
a shared communicative act (i.e. ADVERTISINHBrteX), which is proved both by
the company logo located in the modules as welh@is active links to the website of
the Polish manufacturer.

Modul 6 as well as accompanying modules@eatkd outside of the above-mentioned
sequence as, for the most part, they perform a ongntary function to the center
of the network which is formed by the cooking recipurthermore, a functional cross-
linking can be observed between Modules 6 and Ho#sof them are about interac-
tions with users (in the case of Modul 6 on thesforand in the case of Modul 10 —
FB) who either rate the cooking recipe, submit ioy@ment suggestions or exchange
cooking ideas with one another.

TITLE= RESULT OF THE ACT
OVERARCHING COMPONENT IN ALL MODULES
ADVERTISEMENT OF A PRODUCT
NUFACTURE}
- “\\
8 Module 1: imag, Module 2 AModule 4 Modale
an product adm et wradigonal other  cooking
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Figure 1. Thematic and functional interplay of miesu

Source: compare http://www.mniammniam.com/Roladikkuzczaka_nadziewane_jarmuzem_i_se-
rem_plesniowy podane_z_buraczkami_na_cieplo-2146&2p(access: 20.06.2017).
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The following screenshots show the structure efwlebsite as well as the order of all
the modules (compare Figure 2).

e 2 o w1 e e

numn-ym pqsn burserkami na cepto

Kochrezept — Abfolge aller
Module auf der Webseite

Figure 2. Sequence of the modules

Source: compare http://www.mniammniam.com/Roladikkuzczaka_nadziewane_jarmuzem_i_se-
rem_plesniowy podane_z_buraczkami_na_cieplo-214&2p(access: 20.06.2017)

The authors believe that the said multi-modal Baork demonstrates a text-linguistic
advantage that consists in the fact that the iostmu specific for this text type which, after
all, is functionally present in the presented cagkiecipe, has a different multi-modal struc-
ture in each of them and is conveyed in a differeay each time. This variability, as the
authors claim, paves the way for different postib#l of typological classification of
respective modules (compare chapter 3) and detatimimof the whole cooking portal in
accordance with the categories of multimodalitynipare chapter 4). Furthermore, the mul-
timodal framework covering a cooking recipe shobél perceived as a part of a larger
aggregate (compare Chapter 5). The following sestare devoted to these aspects.

3. TYPOLOGICAL RECOGNIZABILITY OF THE MODULES

As already indicated, the whole multi-modal franoekvallows for various approaches
to the “cooking recipe” as a text type. In someesasne can speak of a classical instance
thereof (as in Module 4), whereas in others —mii#ti-semiotic variation of this functional
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text type most commonly fixed in a written languggein Module 3, i.e. a short video with
subtitles).

Starting with a classical presentation of a cogkiecipe as featured in Module 4, one
may observe a media-related transformation of ek dxpressed in the form of a written
language with a fixed structure into the so-cafleatural text pattern stylé®. As far as the
pattern goes, the cooking recipe is delivered erfuhctional, text-structural and language-
-formulative level [on the levels of text descrignti®] and is organized unimodally, except
for the typographical emphasis of the links towsbsite of the manufacturer that are to be
activated by the user. In the functional sensea@pellative and instructive téXtis pro-
duced with the dominant (invariable) communicataet BESCHREIBEN/DESCRIB-
ING?°, Structurally, the text exhibits a sequential orclestomary for that text type (a list
of ingredient and preparation steps) according hickvalso its typological classification
and recognition as the ‘cooking recipe’ text typayrmbe performed. Linguistically, its lan-
guage dynamics and economy are manifested in thefumperative sentences and parti-
cipial attributes which are regarded as prototyipitdhe Polish instruction texts (such as
pokréj na cienkie plastry, na dej patelni rozgrzej masto.; dodaj zamréone buraczki.).
Typologically, one can observe here a completézagadn of the “cooking recipe” text type
even though at the same time the medium used fasd@nged into an Internet presenta-
tion: the latter has not led to any significanttgat modifications.

In contrast, an analysis of Module 3 (a short eidéth subtitles) shows that despite
being a step-by-step preparation description,stdeen adjusted to the technical and media-
related requirements of this form that have to dtb tihe production of a cooking video on
the one hand and related to posting the module@website on the other. In this case, one
can observe here a medium change and a transfomtithe “cooking recipe” pattern
resulting from it’. Despite the fact that the typical communicatice tgpical of this text

17 B. Sandig Textstilistik des DeutscheBerlin, New York 2006.
18 Compare H.E.H. LenkMethodologische Probleme des TextsortenvergleichsBaispiel des
Kommentargin:] Tekst i dyskurs. text und diskurs 5/2012. 165.

19 K. Brinker, H. Colfen, S. Pappeltinguistische Textanalyse. Eine Einfiihrung in Gioegtiffe
und MethodenBerlin 2014, p. 111; K. Brinkel,inguistische Textanalyse. Eine Einfiihrung in
Grundbegriffe und MethodeBerlin 2005, p. 117-125; G. FritBynamische TexttheoriGielRe-
ner Elektronische Bibliothek, GieRen 2013, p. 48#):Hgeb.uni-giessen.de/geb/volltexte/2013/
9243/ (access:10.03.2017).

20 H. Colfen,Vom Kochrezept zur Kochanaleitung. Sprachliche unddiale Aspekte einer ver-
sténdlichen Vermittlung von Kochkenntnis§ier] Essener Unikate 2@007; A. Wolaska-Kdl-
ler, Funktionaler Textaufbau und sprachliche Mittel in dieezepten des 19. und friihen 20.
Jahrhunderts. Perspektiven Germanistischer Lingui§tuttgart 2010; A. Woleska-Kéller,Das
E-Kochrezept — Gegenwart oder immer noch Zukyimff?Osnabriicker Beitrage zur Sprachtheo-
rie (OBST),Vol. 87, 2015.

21 Compare H.-J. Bucher, T. Gloning, K. Lehnbtedienformate: Ausdifferenzierung und Konver-
genz — zum Zusammenhang von Medienwandel und Fornagifia:] Neue Medien — neue For-
mate.., p. 14; B. WitoszGenologia Lingwistyczna. Zarys problemafykatowice 2005; B. Wi-
tosz,Grundlagen der Textsortenlinguistikrankfurt a. M. 2015; H. StockWedienlinguistik. Zu
Status und Methodik eines (noch) emergenten Forgrdieldegin:] Pressetextsorten jenseits der
,News'. Medienlinguistische Perspektiven auf jourstidiche Kreativitdted. Ch. Grdsslinger et
al., Frankfurt a. M. et al., 2012; U. FiXendenzen des Textsortenwandels — ThigsgrMuster-
wandel — Sortenwandel. Aktuelle Tendenzen der diaelrd ext(sorten)linguistiled. S. Hauser,
U. Kleinberger, K.S. Roth, K. Frankfurt a. M. 2014.
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type BESCHREIBEN/DESCRIBING is preserved in the mledit is enriched through an

additional one such as VORMACHEN DER EINZELNEN ARBBSCHRITTE/

DEMONSTRATION OF INDIVIDUAL OPERATIONS. This seconcbmmunicative act

results from the technical and medium-related adjest of the cooking recipe to another

medium format and is performed in Module 3 in tlaet pvhere the cooking instruction is
presented in the form of the film. Each sequendaefootage is additionally supported by
subtitles which verbalize the events presentedhénvideo and recounted by the chef. In
this manner, several reception paths as well dsugrecipients are activated: the descrip-
tion of preparation steps expressed by subtitleg lmearead (which is relevant for persons
with hearing impairments), one may also watch thmahstrated preparation steps, or one
may listen to the utterances of the chef (which lcarthe case of the visually impaired).

Therefore, in the opinion of the authors, Modul @8ynbe deemed a multi-modal hybrid

since it contains functional components of difféereommunication forms and media for-

mats (i.e. subtitles, which are a typical featuréilms, elements of commercials, product
placement and self-advertising), which togethervegnthe cooking recipe in respective
manners. As far as the linguistic structure is eoned, the material contains stylistic means
which bring about intensification of the effectab€ooking recipe presented in such a form
as compared to the cooking offer in 4. Namely, tiipas have been applied suchtagest
bardzo, bardzo smacznguperlative formanrozonki Hortexu g przepysznas well as dis-
cursive means which create a sense of a commumityaee used by the chef when directly
addressing recipients, etg, co mnie i was najbardziej interesujeSuch means are nor-
mally absent in classical cooking recipes. The whi#sign of Module 3 may be seen as

a closed unit which, although it is perceived ilnaar way, may be also absorbed selec-

tively. For instance, one may switch over betwdenfim sequences or stop the video and

reset it. Putting the audiovisual material in tleater of the module corresponds with the
current expectations of recipients who prefer wiaigho reading. This phenomenon is
rightly described by Skowronek as “wiek ekranowitie era of screeri:

To sum up, the following has been concluded reggrifiodules 3 and 4:

(1.) The cooking recipe organized in a multi-modenner in Module 3 shall be under-
stood as an instance of what consequences arehtralpgut by the ‘evolution’ of the
prototypical cooking recipe, i.e. a unimodal writteext, which drives the media-re-
lated transformation of the pattern. In this regéotlowing® one may speak of a cer-
tain intermedialprinciple of inertig which in this case may imply that the original
pattern of the classical cooking recipe includitsgfinction is mostly maintained but
its transition into another medium and adoptingtb@oformat (here: of a short video
with subtitles) inevitably requires some modificais and adjustments.

(2.) As a result, although the dominant (invafiam@mmunicative act BESCHREIBEN/
DESCRIBING is still performed, it is enriched byfarther VORMACHEN DER
EINZELNEN ARBEITSSCHRITTE/ DEMONSTRATION OF INDIVIDAL
OPERATIONS which usually is not delivered usingxt fixed in a written language.

(3.) By contrast, the text inserted into Modulendy be unequivocally classified as the
‘cooking recipe’ text type due to its linguistigrfinal and functional characteristics.
In this case, the change in the medium has nolteelsin any particular modifications

22 B. SkowronekMediolingwistka. WprowadzenigKrakow 2013, p. 29.
23 Compare H.-J. Bucher, U. PuscHele Zeitung zwischen Print und Digitalisierung/iesbaden
2001.
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so that one may even claim that this is a cookeajpe fixed in a written language
posted on the Internet. However, as compared touldod, such a cooking offer is
fairly unappealing as regards its multi-modalityn e other hand, it is simple and
can be quickly accessed.

(4.) Another difference is related to the recaptiirection. While Module 4 is basically
“read” in a linear manner, it is not necessarilg tase for the one in Module 3. An
interested recipient may get familiar with it is@lective way and, as mentioned, may
opt only for a particular reception path, e.g. bpasing only certain film sequences
S0 as to get an overview of the whole cooking recip

4. MULTIMODALITY OF THE COOKING OFFER: POTENTIAL WA YS
TO DETERMINE IT

Chapter 3 involved an attempt to address potguditérn (variants) of the cooking offer
presented in respective modules to be analyzed., Nlosv following question will be
pursued against the background of the whole cookifey: whether the comprehensive
network in question may be defined or preciselycdbed from a (media-)linguistic per-
spective.

The attempt to be undertaken will involve conirasthe structure to be analyzed with
the already discussed media-linguistic forms. Timp@se of this attempt will be to explore
which multimodal categories might be used for teeddiption of the structure. Moreover,
the authors will try to investigate if the indicdtenodular cooking offer shares any charac-
teristics of one or more text types and multimddainats and whether in the present case
one can speak of an adjustment to a new mediumiechwyould imply a text type variant
— a hybrid, or differentiation of a new format. thermore, the authors will address the
guestion whether the structure exhibits at leastesoharacteristics which might point to
such processes or tendencies.

As already suggested, the whole cooking offerimposed of the so-called center of
the network (Modules 1-5), which essentially fglfivo functions differentiated by Heine-
mann and Viehweger. These functions are steeridgdascribing’. Moreover, the offer
includes accompanying Modules 7—-11 placed outsidiBeosequence (other cooking reci-
pes, online stores, thematically related artidis, tags). Furthermore, user opinions have
been isolated separately as Module 6 (compare €igjur

In the opinion of the authors, the described bag been contrasted with two relevant
(media)linguistic units. In this context, it wageresting to observe, from the perspective
of the medium, that the analyzed cooking offer srto have been juxtaposed with
a hypertext structure. However, given that hypéstexe defined in a different and partly
divergent way, it should be mentioned that the higpe in this article is understood in
accordance with Storrer’s definiti®rand demonstrates characteristics of a hypertent co
piled and described by Flender and Christmannernytar 200%.

24 Compare W. Heinemann, D. Viehweggextlinguistik. Eine Einfihrund,ibingen 1991.

25 Compare A. Storreklypertextlinguistiin:] Textlinguistik. 15 Einfihrungen

26 Flender, Christmann distinguishes two fundameatal several complementary characteristics.
The fundamental ones refer to computer adminisinaind non-linearity. The other features con-
sidered which is characteristic of hypertexts aray e observed are: multimodal codification,
dynamics (texts may be always subject to modificetiand updates), interactivity and computer-
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Without doubt, an observable feature of the exquantity which is specific for hyper-
texts is its non-linear, modular form whose indivadl components are not bound by the
cause and effect relations and may be receivedrandom order. Another element that
speaks in favor of a hypertextual order is the faat individual modules of the cooking
offer are connected by the means of links that halh encourage to additionally dive into
the hypertextual structure. Also, individual compots may be verified, shared, supple-
mented or certain information may be updated oetddl since the person in charge of the
website may make changes and updates at any tin@hér decisive feature that may be
considered specific for a hypertext is the intévétgtof the analyzed entity. It is interactive
both in the sense of interactions between persodstlze computer system, when the
software reacts on the inputs of users in a prepromed mannéf, as well as between
individual computer users (computer-mediated conipationf®. Another, and still a key,

mediated communication. Compare J. Flender, U. Ghaish Hypertext: prototypische Merkmale
und deren Realisierung im Hypertext "Visuelle Wahmung'in:] Medienpsychologie 12000.

27 J. Haack/nteraktivitat als Kennzeichen von Multimedia undpkiymedia[in:] Information und
Lernen mit Multimediaed. L. J. Issing, P. Klimsa, Weinheim, 1995.

28 A, Storrer Hypertextlinguistikin:] Textlinguistik. 15 Einfihrungen
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feature of the analyzed cooking offer which shoodd mentioned is the fact that in the
presented case just like in the case of hyperteatgus transmission forms are observable.
Some examples include texts, images, photos, tatMaphics, videos, sound recordings
etc. However, crucial disputed cases result fromftttt that hypertextger definitionem
have no clear beginning and no clear ending. dtss questionable whether a multimodal
offer that leads from a cooking recipe as a filntoaking instruction as an image series
with subtitles, a cooking recipe in a classicahfarith the list of ingredients and description
of preparation, an advertisement ldbrtex an advertisement of the presented cooking
recipe, a discussion forum on the published recgsesvell as numerous hyperlinks that
send to the addresses of food and household apelaniine stores as well as wine advisors
may be still classified as the “cooking recipe”tteppe.

From the perspective of the attempts to allodaet one should mention the concept
of a text cluster developed by Ulrich Puséhelf one compares the basic principles of
a text cluster order with the entity analyzed ia firesent paper, one may detect several
similarities. Just like in the case of the textstéur principle, also in the analyzed material
one is confronted with a non-linear, modular forhoanization similar to a collage con-
sisting of an ensemble of numerous short, palatafibemation or opinion marked texts.
Also here, like in the case of text clusters, ifdiiial modules are not bound by cause and
effect relations. Thus, the recipient is free toide on the selection or sequence of cluster
parts which he/she is taking note®fHence, not all the modules need to be taken into
account by the reader. Yet, essentially for theidlesd materials, the materials share the
same theme, i.e. in this case a cooking offer. &bee, such manifestations are relatively
complete. Another important characteristics thagg in favor of classifying our cooking
offer as a cluster within the meaning proposed bigcRel is the abundance of images,
graphics, tables, infographics, photos or imagesdrearing a shared title, as well as lexi-
con and dictionary entries in the form of mini-ghetaries and minilexicods However,
what is inconsistent with the notion of text clustentroduced by Plscheler, or at least
seems questionable, is the fact that our cookifey,dh contrast with clusters in their pro-
totypical form is not bound to printed media. Umlikith text clusters which following their
publication are not subject to changes or their mmments may not be exchanged, in the
case of computer-administered forms one has thieroptand it applies to the analyzed
material — to introduce changes, updates and sonepits.

Summing up the conclusions presented so far, looeld note that the analyzed multi-
medial entity exhibits numerous features that pbaoth to a hypertextual structure and are
characteristic of the cluster principle. However,the presented text cluster order it should
be mentioned that in this case one may speak ratharmedia change and the related
adjustment of the cluster principle to the techingzad media-related requirements of the

29 Compare U. Puschelfon der Pyramide zum Cluster. Textsorten und Texismrischung in
Fernsehnachrichtefin:] Medienkultur — Kulturkonflikt. Massenmedien in deerkulturellen und
internationalen Kommunikatiored. E.W.B. Hess-Littich, Opladen 1992; U. Piiscliaizzle-
Texte" — Bemerkungen zum Textbediiff] Die Zukunft der Textlinguistik. Traditionen, Tramsf
mationen, Trendsd. G. Antos, H. Tietz, Tlibingen 1997, p. 38.

30 Compare e.g. J. Blum, H.-J. BuchBie Zeitung: Ein Multimedium. Textdesign — ein Gkshgs-
konzept fur Text, Bild und GrafiKonstanz 1998.

31 Compare U. PuschegPuzzle-Texte* — Bemerkungen zum Textbedirff Die Zukunft der Text-
linguistik. Traditionen.., p. 38.
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media format (audio material, film sequences withtgles). Consequently, it is worthwhile
indicating that the semiotic complexity of the ayzald cooking offer results in all likelihood
from the interplay of several verbal and visual poments and codes, which is specific for
modern media.

The issue of development and significance of twking recipe” text type within the
media and technical context seems to be much niffieutt to answer. An attempt to do
that will be undertaken in the following part oktpaper.

5. LOCATION OF THE COOKING OFFER WITHIN MORE COMPLE X
RELATIONS

The multimodal network selected for the preseafyais as well as its individual mod-
ules are obviously not isolated but rather resititee from larger complexes or are incor-
porated into such complexX8sThe basis for these reflections are insights ftert and
media linguistics implying that anything which ioduced in media as a result of commu-
nicative acts is linked to one another by thematitunctional links3. In this context, the
following forms of links shall be discussed:

(1.) The selected cooking website may be intedriat® the whole “program” of the chéf
which is characterized bgpatial linearity andserial occurrence of the modules.
This means that respective modules of the cookiabsite form parts of the “pro-
gram”, whereas the “program” itself is to be untteed as all multimodal cooking
ideas of the same author on his/her website. Hehgertains to the network of
various modules in terms of their theme, which heaveare similar as regards their
functionality as each cooking idea has a diffetepic (it offers a different cooking
recipe) but the functional arrangement of the mesldl irrespective of the topic — is
more or less the same. For instance Modul 3, wenietiains a classical pattern, seems
almost always to have the same place, the cookiolgp(Modul 4) has a different
place, whereas Modul 5 (photo series) has beenaaligned with its fixed place. In
this manner individual modules exist serially, whassentially facilitates the website
navigation in the course of the reception proc@seegular user of the website be-
comes accustomed with its structure and will quidkicate the modules he/she is
interested in.

32 What is meant here are text (type) networks scalirses characterized by various degrees of com-
plexity compare K. AdamzikTextsortennetzgin:] Textsorten, Handlungsmuster, Oberflachen.
Linguistische Typologien der Kommunikati@d. S. Habscheid, Berlin, Boston 2011, W. Holly,
Medien, Kommunikationsformen, Textsortenfamiliery Textsorten, Handlungsmuster, Oberfla-
chen..

33 Compare K. AdamzikTexte im Kulturvergleich. Uberlegungen zum Probléinia Zeiten
von Globalisierung und gesellschaftlicher Parzelligg [in:] MedienTextKultur. Linguistische
Beitrage zur kontrastiven Medienanalyse. M. Luginbihl, S. Hauser, 2010; W. Holiedien,
Kommunikationsformen, Textsortenfamiligm] Textsorten, Handlungsmuster, Oberflachen
H. Stdckl, Medienlinguistik. Zu Status und Methodik eines @mergenten Forschungsfeldes
[in:] Pressetextsorten jenseits der ,News'. Medienlingadbé Perspektiven auf journalistische
Kreativitét, ed. Ch. Grdsslinger et al., Frankfurt a. M. et2012.

34 On the “program” compare K. Adamzikexte im Kulturvergleich. Uberlegungen zum Problddnfe

in Zeiten von Globalisierung und gesellschaftlicRarzellierungfin:] MedienTextKultur. Lingu-
istische Beitrage., p. 31.
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(2.) Modules as parts of the text (type) familaidcterized bgpatial separation which
performthe same communicative acand occur invarious communication forms.
In this case, the concept applied is the one ekbtype family® or a text type fielef.
Despite different approaches behind those two quscéHolly is an advocate of
Wittgenstein’s concept of language games, wheredamiik is preoccupied with
word families), in the case of both texts, textp@y relations fulfill the same or
a similar function when delivering various commuation forms and play an essential
role using different resources. Analogically, itggite conceivable that the cooking
recipe shown in Modules 3 and 4 could be presdmyetie chef using different com-
munication forms such as an advertising brochuteraatively,Hortexcould just as
well put it on the packaging of their products (adezen kale). The cooking recipe
could furthermore be used as a contestant in aicgakow or, as a tried-and-tested
recipe, be shared by users via text messages ifothe of the so-called word-of-
mouth advertising. Upon each change in the mediuat@nsition into another com-
munication form, it will be adjusted to its respeet requirements and possibly
abridged.

6. SUMMARY

A pragmatic and corpus-based analysis of the ptedematerial, conducted using
a bottom-up procedure, has shown that different@ahes to the examined entity may
arise, depending on the research perspective amefined research field.

When one considers primarily the main modulesdihkunctionally and thematically
with one another, simultaneously diminishing thie f accompanying Modules 7-11, one
may observe a medium change determined transfamafithe “cooking recipe” pattern
resulting from technical and media-related adagatif the cooking recipe to a respective
medium format. Whereby the dominant appellative iasttuctive function, i.e. to encour-
age to cook, has been preserved. The pattern anidnts of a cooking recipe even when
a text type has been adjusted to a new medium haga maintained. Even the com-
plementarity of the applied code may be ultimatetgrpreted as a way of adjusting to
a modern, electronically mediated form of commutiica Moreover the fact that all the
functional components are placed on a single iBtesite seems to be of significance.

However, what causes certain doubts as to theigten of the said text type and its
place within electronically mediated communicatéme numerous advertising elements,
such as product placement, promotiooftexas well as self-advertising of the author of
the cooking portal who presents his cooking perforees. The appellative and instructive
function of the cooking recipe is accompanied byther one, which is the persuasive func-
tion. In the opinion of the authors of this pagheg introduction of advertising elements as

35 On this topic within Polish philology compare 8t [B. WitoszGrundlagen der Textsortenlin-
guistik Frankfurt a. M. 2015, p. 164-165]. Accordinglypttext relations have been distinguished,
that is the one of ‘neighborhood’/gsiedztwo” with an intermedial change and ‘kinshijpbkre-
wienstwo" with a joint thematic and functional compoh#rat determines the related texts. Com-
pare W. Holly,Medien, Kommunikationsformen, Textsortenfamilier] Textsorten, Handlungs-
muster, Oberflachen, p. 157.

36 K. Adamzik, Textsortennetzpn:] Textsorten, Handlungsmuster, Oberflacherm. 37; K. Adam-
zik, Textlinguistik Grundlagen, KontroverseBerlin, Boston, 2016, p. 339.
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well as of the additional function to the analyssdity creates no danger for the existence
and the position of the ‘cooking recipe’ text type.

Looking at the cooking recipe from the angle @& tthole media offer, questions arise
concerning its location and format specificatiomn@ne observe a media transformation
in the present case or rather is it a new medmdt? For the analyzed entity, patterns from
the printed media, radio, and television have Weether passed into a new medium or
possibly combined with one anotferFrom the formal perspective, merely further modes
are added, i.e. spoken language, images, movingesyasound and music. Still, what
speaks in favor of a new media format are numesoligions characteristic of the Internet
such as the use of hyperlinks which lead the rea#dre websites of online stores where
he/she may purchase proper ingredients, devicsiseslias well as matching wines. There
are also other not so commonly applied but stiéispnt solutions (calculation of required
quantities of ingredients to prepare any numbgrosfions or preparation of shopping lists
with precise information on the quantities) thaitp¢o a gradual emancipation tendency of
the format. What is considered to be a typical elenof Internet communication is opinion
exchange on forums as well as user opinions andneons — this form of communication
is also present in the case of the analyzed mouhtigork, where users are provided access
to it in order to exchange freely on the presewtsaking offer, as well as submit their own
impressions on the taste of the dish, modificaioggestions and their own recipes. How-
ever, such forms are used frequently for the pwepad particular persons, e.g. to agitate,
advertise or self-advertise. It is also for adwimty purposes that many expressions of the
portal owner are produced that is the person puddisadvertising slogans in his cooking
recipes and film sequences on the preparationsbiedias well as links to internet sites of
particular online stores. In this context therask that the persuasive function may gradu-
ally dominate over the one of steering and desugibi

Having enumerated all pros and cons with respeitted media transformation or a new
media format, the position of the authors is thahie present case one may observe trans-
formation of the ‘cooking recipe’ text type intocamplex multi-modal communication
offer whose communicative goal as well as the niairction is maintained, but it has
undergone an adjustment to the modern media reatitl the needs of modern users —
including all the available shopping offers andgiiities, discussion opportunities, con-
sulting offers and tipps on healthy products, al aga lexicon of food products.

A question which remains unanswered is the on Bogh complex units, “multi-
modal or multi-code complete products*, using tle¢ian of Llger, should be
named® [emphasis in the original version]. Since thedinenimodal written form of semi-
otic complexity, demonstrating and disseminatingwerplay of verbal, acoustic and visual
is growingly common, one speaks of texts incredgiragely. The modern media linguistics
makes an increasing use of the term ‘Kommunikat®ésage”. For such messages as the
one described in the present paper, we propodewialy Bucher, that the term “multi-

37 Compare H.-J. BucheGedrucktes im Internet. Online-Zeitungen und OnMegazine auf dem
Weg zu einer eigenstandigen Mediengattling Von *hdI* bis *cul8r*. Sprache und Kommuni-
kation in den neuen Mediged. P. Schlobinski, Mannheim 2006.

38 Compare H.-H. Luger:ntwicklung der Medienlinguistikn:] Beitrdge zur Fremdsprachenver-
mittlung 58 2016, p. 64.
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modal communication offer” be used. This is becahienotior® resorts to the possibili-
ties provided to the recipients concerning the afsearious modes in a communication
offer (“individual elements may be placed by theipeents in various relations [..4% and
hence the process of reception may be steered. #ftas a result of the non-linearity and
discontinuity of multimodal communication offersigt the recipients that are to make an
overall sense of multimodal offers, hence caudimgelativization.

REFERENCES

1. Adamzik K.,Die Zukunft der Textsortenlinguistik. TextsortenagTextsortenfelder, Text-
sorten im Verbundin:] Zur Kulturspezifik von Textsortered. U. Fix, S. Habscheid,
J. Klein, TUbingen 2001.

2. Adamzik K., Textlinguistik: Eine einfihrende Darstellunfiibingen 2004.

3. Adamzik K., Texte im Kulturvergleich. Uberlegungen zum ProblemfeldZeiten von
Globalisierung und gesellschaftlicher Parzellierufigs] MedienTextKultur. Linguistische
Beitrage zur kontrastiven Medienanalysd. M. Luginbihl, S. Hauser, Landau 2010.

4. Adamzik K., Textsortennetz@in:] Textsorten, Handlungsmuster, Oberflachen. Linguisti-
sche Typologien der Kommunikatjad. S. Habscheid, Berlin, Boston 2011.

5. Adamzik K., Textlinguistik. Grundlagen, KontroverseBerlin, Boston 2016.

6. Brinker K., Linguistische Textanalys&ine Einfihrung in Grundbegriffe und Methoden
Berlin 1987.

7. Brinker K., Linguistische Textanalyse. Eine Einflhrung in Gruegfiffe und Methoden
Berlin 2005.

8. Brinker K., Cdlfen H., Pappert S.inguistische Textanalyse. Eine Einfiihrung in Grusdb
griffe und MethoderBerlin 2014.

9. Blum J., Bucher H.-JDie Zeitung: Ein Multimedium. Textdesign — ein Gestajtkonzept
fur Text, Bild und GrafikkKonstanz 1998.

10. Bucher H.-J.Gedrucktes im Internet. Online-Zeitungen und Online-Mawe auf dem Weg
zu einer eigenstandigen Mediengattiimg] Von *hdl* bis *cul8r*. Sprache und Kommu-
nikation in den neuen Medieed. P. Schlobinski, Mannheim 2006.

11. Bucher H.-J. Multimodalitat — eine Universalie des Medienwandétsoblemstellungen
und Theorien der Multimodalitatsforschufig:] Neue Medien — neue Formate: Ausdiffe-
renzierung und Konvergenz in der Medienkommunikatan H.-J. Bucher, T. Gloning,
K. Lehnen, Frankfurt a. M., New York 2010.

12. Bucher H.-J.Multimodales Verstehen oder Rezeption als Interakfitheoretische und em-
pirische Grundlagen einer systematischen Analysevilétimodalitat[in:] Bildlinguistik.
Theorien — Methoden — Fallbeispiet. H. Dieckmannshenke, M. Klemm, H. Stéckl, Ber-
lin 2011.

13. Bucher H.-J., Puschel WDje Zeitung zwischen Print und Digitalisierungyiesbaden 2001.

39 Compare H.-J. Buche¥ultimodales Verstehen oder Rezeption als Intesakflheoretische und
empirische Grundlagen einer systematischen Analgs®ultimodalitat[in:] Bildlinguistik. The-
orien — Methoden — Fallbeispieled. H. Dieckmannshenke, M. Klemm, H. Stéckl, BeR011.

40 |bidem p. 138.



96

A. Hanus, D. Kaczmarek

14.

15.

16.

17.

18.

19.

20.
21.

22.

23.
24.

25.

26.

27.

28.

29.

30.

31.
32.

Bucher H.-J., Gloning T., Lehnen Kiedienformate: Ausdifferenzierung und Konvergenz
— zum Zusammenhang von Medienwandel und FormatwdindeNeue Medien — neue
Formate: Ausdifferenzierung und Konvergenz in dediglgkommunikationed. H.-J. Bu-
cher, T. Gloning, K. Lehnen, Frankfurt a. M., New Y@&L0.

Colfen H.,Vom Kochrezept zur Kochanaleitung. Sprachliche undiate Aspekte einer
verstandlichen Vermittlung von Kochkenntnisgery Essener Unikate 2@Essen 2007.

Fix U., Text und Textlinguistifin:] Textlinguistik. 15 Einfihrungemrd. N. Janich, Tubin-
gen, 2008.

Fix U., Tendenzen des Textsortenwandels — ThisgnMusterwandel — Sortenwandel.
Aktuelle Tendenzen der diachronen Text(sorten)istigni ed. S. Hauser, U. Kleinberger,
K.S. Roth, Frankfurt a. M. 2014.

Fix U., Die EIN-Text-Diskursanalysé&nter welchen Umstéanden kann ein einzelner Text
Gegenstand einer diskurslinguistischen Untersuchemg?§in:] Diskurs — interdisziplinar
Zugange, Gegenstande, Perspektjwah H. Kamper, I.H. Warnke, Berlin, Boston 2015.
Flender J., Christmann U-ypertext: prototypische Merkmale und deren Realisigrim
Hypertext "Visuelle Wahrnehmunf:] Medienpsychologie 12000.

Gansel Ch., Jurgens Hextlinguistik und Textgrammatistuttgart 2007.

Gloning T., Textgebrauch und sprachliche Gestalt alterer Kochpée (1350—-1800). Er-
gebnisse und Aufgabdim:] Textsorten deutscher Prosa vom 12./13. bis 18. dattrt
und ihre Merkmalged. F. Simmler, Bern u. a. 2002.

Haack J.|nteraktivitéat als Kennzeichen von Multimedia und &typedia[in:] Information
und Lernen mit Multimedijaed. L.J. Issing, P. Klimsa, Weinheim 1995.

Heinemann W., Viehweger DIextlinguistik. Eine Einfihrungribingen 1991.

Holly W., Medien, Kommunikationsformen, Textsortenfamilien] Textsorten, Hand-
lungsmuster, Oberflachen. Linguistische Typologienkbmmunikationed. S. Habscheid,
Berlin, New York 2011.

Lenk H.E.H.,Methodologische Probleme des TextsortenvergleichBeispiel des Kom-
mentarg[in:] Tekst i dyskurs. text und diskurs 5/20&@. Z. Bilut-Homplewicz, W. Cza-
chur, Rzeszo6w, Warszawa 2012.

Lenk H.E.H.,Zur Intertextualitéat des Zeitungskommentars. Mustaiige — Diskurseinbin-
dung — Text(sorten) vernetzufiig:] Kommunikationsformen in der Fach- und Gemeinspra-
che ed. D. Kaczmarek et al., £6@016.

Luger H.-H.,Kontinuitat im Wandel? Journalistisches Kommentieniszhen Tradition
und Innovation[in:] Quo vadis, Kommunikation? Kommunikation — Sprache — énedi
ed. I.-N. Creu, Frankfurt a. M. 2015.

Luger H.-H.,Entwicklung der Medienlinguistilin:] Beitrdge zur Fremdsprachenvermitt-
lung 58 2016.

Pischel U.Von der Pyramide zum Cluster. Textsorten und Tessorischung in Fern-
sehnachrichterjin:] Medienkultur — Kulturkonflikt. Massenmedien in deterkulturellen
und internationalen Kommunikatipad. E.W.B. Hess-Luttich, Opladen 1992.

Pischel U.,Puzzle-Texte" — Bemerkungen zum Textbedinifff Die Zukunft der Textlin-
guistik. Traditionen, Transformationen, Trendd, G. Antos, H. Tietz, Tubingen 1997.

Sandig B. Textstilistik des DeutscheBerlin, New York 2006.
Skowronek B.Mediolingwistyka. Wprowadzenikrakéw 2013.



From a monomodal recipe... 97

33.

34.

35.

36.

37.
38.

39.

Storrer A.,Hypertextlinguistilin:] Textlinguistik. 15 Einfihrungemd. N. Janich, Tubin-
gen 2008.

Stockl H.,Medienlinguistik. Zu Status und Methodik eines lp@mergenten Forschungs-
felded[in:] Pressetextsorten jenseits der ,News'. Medienlistigthe Perspektiven auf jour-
nalistische Kreativitgted. Ch. Grdsslinger et al., Frankfurt a. M. et2012.

Witosz B.,Genologia Lingwistyczna. Zarys problematyiydawnictwo Uniwersytetfila-
skiego, Katowice 2005.

Witosz B.,Grundlagen der Textsortenlinguistikkanslated by A. Hanus, I. Szwed, P. Lang,
Frankfurt a. M. 2015.

Wojtak M., Gatunki prasowel.ublin 2004.

Wolanska-Koéller A.,Funktionaler Textaufbau und sprachliche Mittel indkrezepten des
19. und friihen 20. Jahrhunderts. Perspektiven Gerstianher LinguistikStuttgart 2010.
Wolanska-Kéller A., Das E-Kochrezept — Gegenwart oder immer noch ZukyftP
Osnabricker Beitréage zur Sprachtheorie (OBYD), 87, 2015.

INTERNET SOURCES

1.

2.

Fritz G., Dynamische TexttheorieGielRener Elektronische Bibliothek, Giel3en 2013,
http://geb.uni-giessen.de/geb/volltexte/2013/9Z48¢ess: 10.03.2017).

Wolaiska A., ze wspétudzialem Bigowska M., Lehmann FBessere Kochrezepte? Zur
Qualitat eines Texttyps im Web, Fest-Platte fur GeitzFed. I. Bons, T. Gloning, D. Kalt-
wasser, GieRBen 2013, http://www.festschrift-gerd-frairtlex.php?main=articles&ar-
ticle_id=57 (access: 20.03.2018).

OD MONOMODALNEGO PRZEPISU KULINARNEGO DO MULTIMODAL NEJ

OFERTY. UJECIE TEKSTOLOGICZNE | MEDIOLINGWISTYCZNE

Przepisy kulinarne jeszcze nie tak dawno zalicizaig do ‘oczywistych' gatunkéw tekstu
funkcjonupcych ,bezproblemowo w sferzg/cia codziennego”, gdyich stosunkowo nie-
skomplikowana struktura nie przysparzata anikazych trudnéci z rozpoznaniem i kwali-
fikacjg, ani z opisem genologicznym poszczeg6inych egzamptekstowych. Chodzi tu za-
rowno o reproduktywne, jak i produktywne kompetermjibiorcow i producentéw gatunkéw
tekstow. Przepisy kulinarne funkcjogupowiem bez jakichkolwiek przeszkéd, aw@nych

z ich rozpoznawalriia, w oficjalnej i prywatnej komunikacji. Jednakwspotczesne multi-
medialne i multimodalne formy egzystencji przepiddvlinarnych zdaj si¢ podwaac tez

o0 ich oczywistéci. Czy wobec tego te multimodalne i corazsciej multifunkcjonalne byty
nalezy uzna za wariant wzorca tekstowego, multimodalnie funhkcijace pole gatunkéw
tekstu w rozumieniu Adamzik, czy @ za hipertekst w powszechnym jego rozumieniu?
A moze w gk wchodz jeszcze inne midiwosci typologiczne? Artykut ma na celu prze-
dyskutowanie powsszych watpliwosci z punktu widzenia lingwistyki tekstu i medioliwg
styki oraz rozwaenie maliwosci typologicznych na przykladzie zaczerggim z mediow
cyfrowych. Pragmalingwistyczna analiza korpusu bazgo wspomnianej multimodalnej
oferty internetowej pozwala na wysgaie tezy, ¥ w komunikacji medialnej konfrontowani
jestémy z coraz nowszymi, coraz bardziej wyszukanymif@mi i sposobami przekazu,
ktore przez swajcoraz weksz kompleksowéc¢ stap sie coraz wekszym wyzwaniem dla
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lingwistéw, prébugcych je skategoryzowa dookreli¢. Dlatego te, zgodnie z postulatami
Adamzik, prébujemy przede wszystkim ogidadoswietli¢ z r&nych perspektyw analizo-
warg przez nas wielks.

Stowa kluczowe:przepis kulinarny, gatunek tekstu, zmiana/tramefmja gatunkowa, hybry-
dyzacja, oferta multimodalna, formaty medialne, rakad transformacja.
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